








































Caputring all the breath taking 
charm distinguishing the beauty of 
the American woman... accenting 
the romantic effect with a magic 
touch of sophisticated chic. 
Smoothly, smartly, simply 
designed, KORRECT-WAY 
Mannequins set hearts aflutter 
with a fascinating loveli- 
ness as eternally feminine 


as gardenia fragrance. 






K ORRECTAN 


DIVISION OF AMERICAN FIXTURE & MFG. CO. @ ST. LOUIS 


AY @d MANNEQUINS 


* 
Fanus’ 


ATLANTA—Melvin S. Roos e BALTIMORE—Williams Corp e BOSTON—Eastern 
Displays, Inc. e BUFFALO—Samuel C. Dutch & Son @ CINCINNATI—General Display 
Corp. e CHICAGO—Hecht Fixture Co. e CLEVELAND—Pribil Display and Supply 
Co. e DALLAS (Hote Southland)—Mr. Sid Bartley e DENVER—Walter W. Martin 
e DETROIT—The Art Products Co. e KANSAS CITY—National Equipment Corp. @ 
LOS ANGELES—Grossman & Silvers, Inc. @ MINNEAPOLIS—L. E. Heir Display 
Equipment Co. e NEW ORLEANS—Goulf States Display e PHILADELPHIA—Nay- 
thons Display Fixture e PITTSBURGH—DeWeese Display Equipment Co. e PORTLAND 
—Northwest Display Equipment e SAN FRANCISCO—Kehoe Display Fixture Co. ¢ 
SEATTLE—Chas. T. Boyd Display Equipment Center e ST. LOUIS—Midwest Display 
Equipment Corp. e MONTREAL—Miller’s Disp. Fix., Reg'd 











NS 


DUIS 


Eastern 
Display 
Supply 
Martin 


‘orp. @ 


Display 
—Nay- 
LAND 
Co. @ 
Display 





Be CW / -« 





So eae 





(f/ 
Sculple nied © Guru Lp. DOVO , a Dy VUE 


Exquisite for Fashion Displays. Place inside the glass, parallel 
with glass...or at an angle. Beautifully sculptured in deep relief, 
cast in papier mache, sturdily reinforced, heavy stiple finish, any 
color desired. Size 82” high, 81” wide, inside opening dia. 60”, 2'2 


deep relief. A new, modern effect for your store front...Ea. $67.50. 


Victory Times 


W. L. STENSGAARD AND ASSOCIATES, INC. Spring and Summer Catalog 


346 N. Justine St. Chicago 7, Ill. Now Ready 
Send Today 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 
You get the most value from DISPLAY Big events are impending in the display field In keeping with the trend toward Mexicon & 
+ — os share it — others. See and by the time the next issue is due on March settings is this display by Henry Callahan, Lord § 
thet @ vesenes other executives of your organi- 15 we hope to have definite information on the & Taylor's, New York City. Specifically, it por 7 


zation and the members of your department. 


question of a display division for the National trays the basket market at Toluca. Woven straw | 
: are Lo all oda Oe ie Retail Dry Goods Association. . . . A number mats in natural colors formed the canopy, sup 
of features will stress timely subjects for early ported by weather-beaten timbers. The |ittle 7 
C) ... mtntsnnentsnantnsshinncbesheonsnevacntinct sternenser vane summer display. . . . Brinker, Bingham, De Sault, burro is made of gray and white shredded | 
‘a Gehring, Pollari and Roehl will be on hand as paper. Real soil covered the floor. The disploy e 
oe ee vi ee oe ee ee ee usucl . . . and there will be another page of |= promoted "Querida Fashions." This window wo | 






one of several devoted to the same subject. 


pictures of displaymen at work and play. 
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WILL FISH STILL SWIM...STARS STILL SHINE? 


Will skirts be long or short, hats large or small, in the dynamic post-war world? Will men go in for color, 


and coatless suits? Fie on such details. Whatever form the new world takes, men and women still will want 


to put their best foot forward in clothes keyed to their life and times. Will designers create such clothes, 


retailers invent new ways to merchandise them... and America’s display genius dramatize their beauty 
and basic rightness? Yes! A thousand times yes! And we will help, with provocative new display ideas, 


designs, materials ... as we have for half a century, right up to now, along with our special war work. 
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498 SEVENTH AVENUE, NEW YORK 18 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS = CYRILLE STEINER FIXTURES 
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You VICTORY GARDEN wncans 


that others os, will eat. 








Victory Garden” three-card Display set. Oil processed in attrac- 
tive colors. Photo-illustrations reproduced from our Kodachrome originals in FULL color. 


: : 
(VJ44-3) March, 1944, °’ 





THEY'RE PATRIOTICALLY... 





















TAKING good care of Home and Children. 





PRACTICING Nutrition, Economy, Con- 
servation. Salvage Experts. 





DOING Community War Work. Blood 
Donors, Red Cross, Wor Sewing. 





SELLING ond Buying Bonds and Stamps. 





ALWAYS Hopeful, Cheerful, Friendly. 
® Writing often to loved-ones away. 





“History Making Women” Victory Display. Lithographed in orange, 


(V44-4) April, 1944, 
ae red and dark blue. Large photo-illustration black and buff, photo-gelatin proc- 


(Women now doing a good war job will like this complimentary Display.) 
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HELP THEM 


GARDEN ror 
VICTORY 


THESE MARCH VICTORY GAR. 
DEN DISPLAYS will encourage 


everybody on the Home-Front to 
GROW MORE IN ‘44. 


American Food is Fighting For Freedom through- 
out the world . . . Feeding our Army, Navy and 
Marines on more than 60 Battle Fronts . . . Sus- 
taining our civilian population . . . and giving 
new strength and vigor to our Allies as they carry 
the fight to the enemy. 








The goal for 1944 calls for planting 22 million 
Victory Gardens of all types and sizes . . . which 
means more, bigger and better gardens that wil 
produce the kind of nutritious food which this 
Nation most vitally needs. 


MAKE THESE DISPLAYS HELP 
“FOOD FIGHT FOR FREEDOM’ 


SPECIFICATION: (VJ44-3) March, 1944, "Victory Gar- 
den" Displays — Each set includes three Displays — one 
59x42"; and two Displays, each one 29'2''x42" in attrac- 
tive colors; all on heavy seasoned cardboard. Price, 
f.o.b. Chicago (without Stands), $15.75 per 3-piece set. 
Sold only in sets of three Displays—not singly. 


(V44-4) April, 1944, "History Making Women" Victory 
Display—one card size 59"x42" in attractive colors on | 
heavy seasoned cardboard. Price, f.o.b. Chicago (with [7 
out Stand), $6.45 each. Our quantity of these Dis: 7 
plays is limited—avoid disappointment by ordering 
NOW, using above codes. 4 


NOTE: 5% reduction from total of above prices when ? 
both (VJ44-3) and (V44-4) are ordered for an satel to- 


gether at one time. 


For standing 59''x42" Victory Display, (WS-44) 
4-piece white woodstrip Stand with supporting top 
and bottom pieces, $1.20 each, f.o.b. Chicago. 
For standing 2914"'x42" Displays, (S-44) 4-piece , 2 
white woodstrip Stand, 80 cents each, f.o.b. Chi- Lr ho 
cago. Please order by above codes. | 4 
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()—How soon after the war is won can 
home television be expected? Or will tele- 
vision still be in the early development 
stage? 

A.—The public can expect a fully matured 
television art when the war closes, with sets 
on sale within six months after the war ends. 


Q.—How expensive will the new sets be? 

A—Thomas Joyce, vice-president of Radio 
Corporation of America, estimates that good 
sets will be available at about $200, with 
table models selling for as little as $50. 
There will, of course, be more expensive 
models, too. 


().—What features will the new television 
sets possess? 

A.—It is believed that most sets will pro- 
vide television, frequency modulation, with 
some also having standard-band and “fac- 
simile” services. (A few designers have in- 
cluded picture projectors, magnetic 
wire-recording and playing devices, and pro- 
gram-selectors in their designs for postwar 
models.) 


motion 


(.—How large a picture will be obtained? 
A.—On most home sets, the screen will be 
approximately 10 by 15 inches, with devices 
available to pro,ect images on large screens. 


Q.—Is color television an immediate post- 
war prospect? 

A.—No. Postwar television will be black 
will ke 


and white, but in time 
color. 


replaced by 


Television .... And 
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By IRWIN A. SHANE 
Television Workshop, New York City 


Q.—Will television programs be available 
during morning hours? 

A.—Probably not. The best opinion is 
that television will occupy the evening hours 
and possibly an hour or two during late 
afternoon. On _ week-ends, of 
may expect telecasts of baseball and foot- 
ball games and other events of major im- 
portance, whenever they occur. 


course, you 


Q.—Why will television hours be so lim- 
ited ? 

A.—It is believed that audiences available 
for daytime television shows would be too 
small to make it profitable for advertisers. 
(A housewife can not do and 
keep an intent eye on a television screen!) 


housework 


Q.—How great a choice of stations will 
most cities enjoy? 

A.—Probably only one or two at first, with 
larger cities eventually 
e-ght, the maximum 
channels assigned. 


having as many as 


number of television 


Q.—Will television networks exist? 
A.—It that within 
after the regional networks in 
metropolitan between 
Washington, Cincinnati, 


is expected one year 
large 
and 


Mil- 


War, 
areas Boston 


Detroit and 


— Here we have display windows erected 

within the television studio and used a3 a 

background for interviews with users of ihe 

headwear. . . . Below, a television close-up is 

made of the window merchandise. : 

(Photographs by courtesy of National Broad- 
casting Company)— 
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waukee and St. Louis, ete—will be in oper- 
ation. Probably a decade will pass before 


coast-to-coast networks come into. being, 


however. 


Q.—How many television sets are now in 
the hands of the public? 

A.—In April, 1942, there were a total of 
10,000 in operation, with 5,100 being 
concentrated in New York City. 


sets 


Q.—How 
ard-band 


does this compare with stand- 
and FM radio? 

A.—According to the same Federal Com- 
munications estimate, there 
were 60,000,000 standard-band receivers and 


500,000 FM sets in operation in April, 1942. 


Commission 


(Q.—How many television stations are op- 
erating in New York now? 

A.—Three. National Broadcasting Com 
pany, Columbia Broadcasting Company, and 
DuMont, the latter being the only 
producing commercially sponsored and sus 


station 


NBC transmission is 
Madison 


limited 


taining studio shows. 
limited to film, 
Square Garden. 
entirely to film. 


and events from 


CBS's activity is 


().—What other transmitters are active? 
A.—Philco in Philadelphia; General Elec 


tric at Schenectady: Balaban and Katz and 


Zenith in Chicago, and Don Lee and Para- 
mount in Los Angeles. 

Q.—Do advertisers have regular sched- 
tles on television at this time? 

\—Yes. Among them are Lever Broth 


[Continued on page 34] 
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—Above, a display by Donald Kester, Rothschild's, Oklahoma City. . 
Dayton. . 





It's 
PRIN G 
Again 






























Right, a ledge treatment by Joe E. Vent, The Rike-Kumler Company, 
. . Below, an elaborate background design enlarging the floral pattern of the gowns; by Harry Eastham, Burdine's, Miami— 
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Comes spring, and the year’s selling really 


gets under way again after the relatively 
dull months of January, February and 
March. For April ranks sixth for sales 


volume among all months, with approxi- 
mately 8.2 per cent of the entire year’s busi- 
May is not 
among the 
cent of the 


ness being done in this month. 
ranking seventh 
producing 8 per 


far behind, 
months and 
average store’s annual sales. 

The Easter season has of course long been 
the occasion for the purchase of new ap- 


parel, and this year should be no excep- 
tion. More recently the custom of exchang- 
ing Easter gifts has been given more at- 
tention, and with millions of men and women 
in service this practice should reach a new 
peak during the 1944 season. Easter, inci- § 
dentally, comes much earlier this year than j 


last—April 9 as compared to April 25. 
The new season brings with it a change in 
tempo for display, and this is exemplified by 
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the photograph at the upper left—one of a & 
series of spring displays created by Donald 
D. Kester for Rothchild’s in Kansas City 
Mo., and Oklahoma City. The display illus- 
trated was used in the latter community and 
clearly how the use of a few 
simple properties can put seasonal atmos- 
phere into a window. For example, Keste! 
used only rakes, hoes, and other garden im- & 
plements for the major props, plus appro- & 
priate spring leaves and a picket fence. The 
lighting effect caused the leaves to throw 4 | 
pattern of light and shadow which was & 
highly realistic. A cluster of growing plants 
appeared at the right, behind the fence 

Spring came to the interior of 3 
Kumler Company, Dayton, last year in th bi 
form of elaborate ledge and post decora § 
tions of the type pictured in the : 
illustration. From the confines of a picket 4 


shows very 


Rike- 


secon 


, ¢ ”, 
fence enclosure sprang the gracefully curve & 

. . e ° ce, 
unit which was covered with morning-glor! @ 
Joe Vent is the store’s display mat: 
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—Above, men's and ladies’ apparel are com- 

bined by Norman Hoff, Brill's, men's store of 

Milwaukee. . . . Right, a realistic victory gar- 

den setting, by Joe Vent. . . . Center, another 

display by Vent. . . . Below, by John C. 

Nichols, Ernst Kern & Co., Detroit; the zeon 
tubes emit a soft violet glow— 


\ splendid way of making a tie-in be- 
tween the background and the merchandise 
featured is shown in the next photograph of 
a display by Harry Eastham for Burdine’s, 
Miami. The “Royal Poinciana” design of 
the gowns has been reproduced in complete 
detail on the background. 

At the upper left of this page is seen a 
display by J. Norman Hoff for Lawrence 
\. Brill Company, Milwaukee; the window 
illustrates a current problem which a num- 
ber of men’s wear stores are experiencing. 
Many such firms have found it necessary 
to augment their stocks with ladies’ apparel 
in order to bolster their volume during the 
present emergency. Brill’s is no exception, 
but whereas the window space was ample 
for the display of one type of merchandise, 
the addition of feminine apparel presents a 
problem. The display pictured shows how 
the difficulty was overcome, and very logi- 
cally, by using both types of merchandise 
in the same display. Hoff reports that it 
worked out very well from a sales angle, 
caused a considerable amount of comment, 
and stimulated business for both lines. 

Two displays by Joe Vent follow, the 
victory garden scene being especially re- 
markable for its complete realism. Actual 
soil and growing plants were used in profu- 
sion; the two trees were natural, as was the 
grapevine over the arch. In the second dis- 
play, Vent used fourteen mannequins of all 
types to symbolize the Easter parade. 

\lso devoted to Easter merchandise was 
the final window—by John C. Nichols, Ernst 
Kern & Co., Detroit. The particular display 
shown, which was one of a battery involv- 
ing similar treatment, featured accessories. 
The st interesting display angle is the 
Use of zeon tubing to form the Gothic arch 
in the hackground; the tubing emitted a soft 
Violet light which was especially suitable 


lor tl season, 
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“Roses in January to Bloom in Your Mid- 
Winter Wardrobe” made an appealing fash- 
ion message in the corner window of Bloom- 
Display Manager Joseph 


ingdale’s, where 


Dultz effectively used a pink and_ black 
color theme. (First illustration.) Shutter 
screens were carried before the diagonal 


screens were 


black-finished backwall. The 
painted pink, and veiling in the same shade 
shutter 


festooned the series of 


Was across 
panels, the veiling spaced with deep red 
roses. Flower carts, two of them, also 


received the pink finish. The carts supplied 
excellent space for the display of accessories 
black costumes 


Black 


to complement the 
the mannequins. 


chosen 


modeled by hand- 


bags, hung on the scallop corners of the 
carts, were topped with pink roses. The 
cart was first filled with shredded pink 


paper and “bloomed” with projecting glove 
forms, hats on and leg forms all 
featuring the fashion of 
was likewise draped over the sides of the 
The spokes of the wheels of the cart 


dowels 
roses; neckwear 
cart. 
were massed with pink and red roses and 
the floor was covered with a shredded pink 
paper rug. 
The black 


presented interesting ways of wearing roses 


costumes of the mannequins 


at the waistline, neckline and as a hat trim. 
The window card continued the color com- 
bination, being lettered in pink on black. 
“From Snow Flakes to Snow 
Suit comes Through” was the card copy in 
a series of four displays at Franklin Simon’s. 
In this 


Drops—the 


bank of windows, an 
which is seen at 
page, Display Director 
dramatized the passage of winter into early 


Robert Pichenot 


example of 
the top of the opposite 


F New York Display 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


spring—with the coat suit equally adaptable 
to both seasons. 

Through an arched doorway a mannequin 
wintry background into an 
The background 


from a 
early season garden scene. 


steps 


of the open doors is carried out in ice blue 
with spotlight directed on the leafless and 
icy branches emerging from a mound of 
The path of snow is carried out into 
appears in 

Blooming 


snow. 
the spring garden, where it 

patches between the inlaid moss. 
forsythia, snow drops and the white hya- 
cinths have already made their sturdy ap- 


pearance and the companion mannequin is 


Th 
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= 
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obviously pleased with her appropriate co 
tume. The doorway was finished in yellow 
plaster, the arch belated icicles 
emerging from the ivy and foliage trim. 
Display vignettes depicting the scenes and 
the brilliant colors of Mexico were given to 
Fifth avenue spectators by Display Director 
Henry Callahan of Lord & Taylor’s, their 
quality and charm heightened even more by 
their installation in the cold, gray days of 





showing 









January. 

The “Basket Market 
on the cover) was full of glamour as well 
as baskets shown in irregular stacks and 





at Toluca” (shown 




























making a background for the casually posed 






mannequins. Woven straw mats in natural Se 
color formed the canopy and numerous and gr 
colorful native novelties were hung_ here | 
and there from the weathered wooden sup- Re W! 


t 


ports for the canopy. <A little burro ot! 
shredded gray and white papers apparentl) 
Was just arriving with saddle bags overflow- 
ing with additional market wares. The floor 
of the window was filled with real soil and 
in the foreground carnival masks and _ toys 





I 


Das 

were spread out on the woven mats. and 

“When you think of Mexico you think 0! 3 wer 
% 


strange, wonderful Mexica! 








color — those 


'f 


colors that permeate the country—caught ! 


our own Querida fashions” was the car 


—Leading off is a display by Joseph Dultz, ‘ 
Bloomingdale's, and featuring a color scheme 
Dultz also created the 


involving © 


silk 
littl 


Were 


of black and pink. 
second display pictured, this one 
the decoupage technique on a background 
finished in shiny black enamel... . (All photo- 
graphs by courtesy of Virginia Roehl Studios, 
New York City) — 
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—Right, the transition from winter to spring 
s dramatized by Robert Pichenot for Franklin 
Simon. . . . Center, a charming shoe display 
by Sidney Ring, Saks-Fifth Avenue. . . . Below, 
by Daniel Coffey, Henri Bendel's— 


text. A realistic hacienda kitchen, a tra- 
ditional patio and an elegant interior (in 
contrast to the simple exterior of the 
Mexican home) were included in the color- 
ful series. 

The accompanying illustration of a Henri 
Bendel window (last photograph) suggests 
interesting ideas for refurbishing manne- 
quins. Flexible paper was used by Daniel 
Coffey to give novelty to the figure. The 
pattern of the paper thus used was a small 
yellow floral motif on a gray ground. This 
finish encompassed the face, legs and even 
the fingers of the figure. The shade of yel- 
low jacket worn by the mannequin was re- 
peated in the fan coral, in pink tones, which 
was combined with bamboo cane and dyed 
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sea-weed as background for the accessory 
grouping. 

Delicacy of feeling is rarely associated 
with a display of footwear, but it was that 
quality which characterized the presentation 
of spring shoes by Display Director Sidney 
Ring in a Saks-Fifth Avenue window, as 
pictured, 

A rosy shade of pink was chosen as the 
basic color of the display. Both pedestals 
and sloping plaques, with irregular edges, 
Were painted pink. These displays were 
grouped in perfect proportion. The color 
of pink was further carried out in the finish 
of the rectangular floor plaque and in heavy 
silk vhich was draped from the backwall. 


1 : 
Phe mtrast color appeared in the green 
roses used on the backwall with the draped 
sik and again under the violin bow of the 


little pink plaster cherub; the green roses 
Were aiso placed by the window card in the 
foreground of the display. “Stepping Gail) 
into S 
The decoupage technique, as carried out 
'ascries of five windows at Blooming- 


ing’ was the copy headline. 





dale’s, was handled with a delicacy of treat 
ment which gave the windows a definitely 
feminine air in keeping with the fashions 

all black and featuring “Skirts—Slim and 
Side-Swept.” The backwalls were finished 
in black enamel with a high gloss, the lib 
eral use of metallic papers giving a bril- 
liant effect. The motifs depicted timely 
settings for the range of occasions. The 
living room depicted in the accompanying 
illustration achieves a martial atmosphere, 
including as it does a service flag in one of 
the two simulated windows of the setting, 
a portrait of Napoleon, a globe, fife and 
drums. 


New Display Showroom 
Is Opened By Levitt 

Ed Levitt, formerly with the Display 
Equipment Corporation, New York City, has 
opened his own display showroom at 421 
Seventh avenue of that city. He will spe 
cialize in men’s, women’s and_ children’s 
mannequins, horse-hair wigs, and decorative 
displays. 
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by Louis Gehring 


Display Designer and Consultant 
New York City 


In this sketch the central unit has two supple- 
mentary figures smartly attired in their new 
spring outfits. The center upright unit for the 
display of accessories can be decorated with 
Easter novelties or plants. The checkered floor 
platform is blocked off into Easter pastel colors 
and the over-hanging copy card is decorated 
with a colorful ribbon streamer. 














The composition egg-shaped heads make an 
interesting display when treated as pictured in 


the sketch. The heads are thrust through color- 
ful ribbon streamers and fastened to the wal! 
beyond by means of dowels. Exaggerated eye 
lashes made of curled paper are attached to 
the heads. Streamers are held by a pastel 
gloved hand. Additional heads are displayed 
on the floor and the season's gayest hats adorn 
them. A group of vari-colored tulips are dis- 
played at the right with copy card. 


This sketch consists of a central unit with one 
figure. The exquisite plaster scroll displayer in- 
jects an air of rich beauty and distinctive smart- 
ness into the display. The graceful baroque 
swirl units, supporting the glass shelf, add charm 
and sales appeal to the display of smart suit 
accessories. The bird cage suspended above 
with over-hanging foliage adds a note of spring 
gaiety to the display. 
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‘Born in the U. S.—Died at Guadalcanal." This 
epitaph tells the story briefly and endeavors to 
remind us of the great sacrifices our boys are 
making for us and of our duty to them. The 
setting is simple, yet striking. A rugged wooden 
cross is outlined against a tropical horizon. Palm 
trees and undergrowth so typical of the Pacific 
jungle area make an impressive setting. Display 
the War Bond poster. 





The men's wear window is divided into three 
formal units. Each individual suit jacket is out- 
lined against a narrow section of curved wall- 
board attached to a floor disc displayer. The 
tops of the wallboard are cut on a slant. These 
large discs serve to display appropriate accesso- 
ries. 
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An Easter display of men's hats is shown in this 
sketch. The central unit is flanked on each side 
by wallboard. Circles are cut into the board 
to act as shadow-boxes for the display of hats. 
A group of hat boxes, graduated in size, i 
topped by a man's head.. Colorful ties are at- 
tractively displayed on the boxes. A pot of lilies 
may be added for the Easter spirit. 





















There is an interesting trend apparent in 
most top bracket display promotions in 
Chicago today: “Show with 
showmanship” is the rule. The lack of fash- 
ion merchandise in local display windows 1s 
certainly not because there is less to show. 
One reason for it is because stores here are 
taking a genuine interest in the selling of 
War Bonds, another apparently is that busi- 


less, more 


is good anyway, and the stimulus to 
But 
the most important reason for this trend is 
because display executives here have reached 
that tranquil state of “promotional sanity.” 
Promote one 


ness 


pressure selling is somewhat relaxed. 


Do one good job at a time. 
significant fashion feature per showing. Al- 
passerby to grasp pertinent 
idea at a time—but do it well, make the 
idea stick, follow it through with more and 
features. As Amos Par- 
rish would “Oh, the isn't new,” 
but it is that more display people are doing 
it—and that makes it a fashion. 

A good example of this is John Moss’ 
Randolph street presentation (opposite page) 
at Marshall Field & Co., from their “28 
Shop.” Notice, that there is just 
one mannequin, but how smart. Notice that 
your eye is immediately focused on the gar- 
ment. Why? lines of the 
flanking screens 
ment, the spotlights hit where they do the 
most good. And showmanship? Notice the 
elaborate wall candlebra lighted against the 
Daringly simple, yes, but 


low the one 


more interesting 


say, idea 


please, 


Because the 
draw the eye to the 


gar- 


marbleized panel. 
a good fashion display job. 


By JACK POLLARI 
Madigan Brothers, Chicago 


This trend is again apparent in one of an 
excellent series of eight fashion windows 
by J. W. Campbell, at Carson Pirie Scott & 
Co. (Top of next page.) Again one fig- 
ure. But notice how the floor treatment is 
handled. Wood shavings patterned in such 
a way that the figure and the message are 
Copy: “Short cuts to fashion— 
with brave shouldered jackets and _ slim, 
slim skirts.” The large, beautiful forsythia 
bush gives the whole picture a gay spring 
air. 

Let's 


Jay Howe's at 


as one. 


window of 
shown 


look at a recent corset 


Mandel Brothers, as 


Here again one idea, expertly pro- 
moted. Note the area in which just a tew 
foundations are shown. The tufted circular 
couch and the dramatic lighting are excel- 
lent showmanship. Copy reads: “Permaliit 
Foundations by Hickory” and “if you can 
keep your figure young and slim, keyed to 
busy days at work—you know the value of 
the ‘lift’ that never lets you down.” 
Mandel’s current windows on State street 
and Madison were given over entirely to 
the Fourth War Loan drive. The corner 
window (not pictured) featured a large &- 
foot half-sphere, showing the battlefronts in 


below. 


. ease 
eee oS. . 


This “world” seemed to be emerg- 


The caption 


reliet. 
ing from white, fleecy snow. 
on the scroll read: “Our boys are letting 
them have it all over the globe let's 
back them to the limit here at home.” The 
other windows were a series of miniature 
activated scenes executed to perfect 
realistic our war 
fronts. Namely: a battered interior of a 
Sicilian village church—a South Pacific fox- 
hole—our boys in Kiska in a Quonsett hut— 
on the Atlantic in a rubber boat (moving) 

and at an air base in North Africa. Each 
complete setting was framed in bright blue 
fabric, with a message pertaining to each 
This presenta- 


scale, 


showing scenes on all 


scene on a wood placard. 
tion proved so effective that a full-page ad 
was run in a local paper to publicize the 
installation. (These displays were pictured 
on page 28 of the December, 1943, DISPLAY 
WORLD.) 

“Buck” Bowen put real 
his Fourth War Loan window by 
huge fist of papier mache swinging on Tojo 


punch in 
having a 


some 


—Above, by John Courtney, Sears’ State street 

store... . Left, by Jay Howe, Mandel Broth- 

ers... . (All photographs by courtesy of F. A. 
Kuehn & Co., Chicago) — 
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Hitler. 
in a white papier mache frame with this 
copy on the scroll: “Put some sock in your 
money.” The entire background was brought 
forward to give the center a shadowbox ap- 


and This was cleverly spotlighted 


pearance. Fourth War Loan shields flanked 
each side of the round frame. The light- 
ing on this setting was dramatic. The dis- 
play is not illustrated here. 

Sam Blum at The Fair Store 
ently comes through with some of the best 
idea windows on State street. To add drama 
to a group of tour fashion windows (not 
illustrated) he used this theme: “Collectors’ 
items, these!” With bright suit dresses he 
showed a collection of old fans. With print 
was a collection of old Lincoln 
wood-cuts, prints, and verses. With shortie 
coats he showed a collection of priceless 
decorative plate. With suits, old porcelain 
miniatures. The “conversations pieces” were 
arranged in the center of each window to 


consist- 


dresses 


bear out the fashion theme. And_ indeed 
they were collectors’ items, evidently gar- 
nered trom a private collection or a mu- 


\gain proving that all that is neces- 
sary to promote fashion is a good slogan 
and the right props. 

Blum’s corner window again an 
“idea” window, with a play on words and 
the proper gadgets. The slogan: “The Case 
of the Suitable Solution’—‘Spring Thrilled 


seum. 


Was 


Series by The Fair.” Two large books, 
open, provided the “solution” of what to 
Wear with the suit. In place of  para- 


graphs, the accessories were pinned right on 
the pages, indexing exactly where to pur- 
chase them. These were captioned “Acces- 
after the fact.” The suited models 
Were expertly arranged around the books. 
A neat idea for suit promotion. 


sories 


John Courtney, our new club president, 
Presented a dramatic corner window of 
men’s suits at Sears’ State street store by 
makine a corner window into a street cor- 


—Above, by J. W. Campbell, Carson Pirie 
Scott & Co... . Center, by Jack Pollari, Madi- 
gan's Right center, by John Moss, Jr., 
Marshall Field & Co.... Right, by Sam Blum, 
The Fair Store— 
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ner. To 
rior of a 


add realism, he created an exte- 

store, bricked walls, revolving 
door, and even had a newsboy hawking his 
papers from a stand. Truly a novel 
to use a corner window, and adaptable to 
almost any type of merchandise. 


way 





Southern Displaymen Meet 
To Form Association 

Displaymen from a number of Southern 
states met at the Hotel Adolphus, Dallas, 
February 14-15, in order to revive the 
Southern Association of Display Men or to 
form a new organization. A complete re- 


hig Halt é ze) 


2 Mu” 


(iffut> oll 





event 
issue of 


port of the will be carried in the 
March 15 DISPLAY WORLD. 
Dallas displaymen who handled local de- 
tails of the meeting are as 
Malloy, Neiman-Marcus 
man; T. M. Solomon, A. 
W. W. Yeager, E. M. 


Moriarty, Sanger Brothers; 


follows: Guy 
Company, chair- 

Harris & Co.: 
Kahn & Co.; R. E. 
Albert Bell, La 


Mode; Karl Saustaut, Titche-Goettinger 
Company; C. O. Girard, Linz Brothers; 
Charles Waldman, Standard Fixture Com- 
pany; Marshall E. Moody, Roy C. Lee Com- 


Milton Robey, Volk'’s; Glen Killium, 


Dreyfuss & Son; Dick Reynolds, Reynolds- 


pany; 
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Penland; John Stiff, Sears, Roebuck & Co., 


and Raymond Dishman, Jas. K. Wilson 
Company. 
Wendels Badly Injured 
In Auto Accident 
Charles F. Wendel, who retired a few 


weeks ago after more than a quarter-century 
with The J. L. Hudson Company, Detroit, 
and Mrs. Wendel were badly 
cently in an automobile 
Findlay, Ohio. The Wendels 
Florida at the time. 
Reports indicate that Wendel was badly 
cut by flying glass, but has recovered suffi- 
ciently to move to a hotel at Findlay. Mrs. 


Wendel was said on February 2 


injured re- 
accident near 
were on their 
way to 


to be ina 
rather serious condition due to a fractured 


ankle and shock. 


Display Assistant 
Appointed By Kerr's 
The appointment of Jane Elliott as assist 
ant display manager 
by Kerr Dry 


announced 
Oklahoma 


has been 


Goods Company, 


City; Miss Elliott was formerly with J. W 
Kerr's 


Angeles. 
display manager is Edna Anderson. 


Robinson Company, Los 
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The announcement of $5,000 in War Bond he 
prizes to be awarded for winning windows a 
in the “National Posture Week’ contest | 
sponsored by S. H. Camp & Co. is enough tah 
to set a great many displaymen scurrying at 
around in search of display themes that nni 
will have a chance of placing in the money. Wo 
As inspiration or guides or something of wel 
the sort, we show here two corset displays der 
which were contest winners and a _ third & doc 
which certainly has all the earmarks of a this 
window which would. be placed high up on phe 
a judging committee's list. call 
The display at the upper left won a $100 FF \s 
national first prize and a $50 local prize for tice 
L. Bamberger & Co., Newark, in a contest nex 
featuring “Flexees.” The window used a & hve 
novel feature which drew unusually large stru 
crowds. Colored “Kodachrome” slides were FR and 
projected on a translucent screen as seen in each 
the illustration. A number of technical dif- BR @ lo 
ficulties had to be overcome in working out stud 
the display, but the automatic projector deep 
used and the quality of the screen involved prac 
added up to a sensational display. Forty- stron 
eight slides were used in all, each being and 
held for thirty seconds; the slides wer g told 
equally divided among three types of cor shatt 
sets. Sixteen different poses were thus f read’ 
graphically portrayed for each model. a takin 
In the last national display contest spon : rh 
sored by S. H. Camp & Co. the first award 
in the division for stores in cities of ovel Bal 
100,000 population went to W. T. Reid BRS" 
Snellenburg’s, Philadelphia, for the display ij "*" 
seen at the upper right. _ che 
The display pictured at the left was no! ee 
entered in a contest, but its outstanding ee 
nature is quickly seen. It makes use | re me 
deluxe display items provided by W. ! — 
Stensgaard & Associates, Inc., Chicago, 1 ae 
the manufacturer of the corsets, and Ja Bere 
Howe, display director for Mandel Brother iched 
of the same city, has given excellent treat In 







ment to the display so that it seems 
breathe the spirit of femininity. 






Stumbh 









44 





















FEBRUARY, 1944 














Bond 
dows 
mnitest 
10ugh 
rying 

that 
loney. 
ng ot 
splays 

third 

of a 


up on 


a $100 
ze for 
‘ontest 
ised a 

large 
s were 
een I 
al dit- 
ng out 
yyector 
volved 
Forty- 

being 
; wer#t 
yf cor- 


e thus 


t spon 
awar 
yf over 


vas not 
tanding 
use | 
W. | 
igo, I 


nd Ja 


}rother 


(a | reat 


ens 


















A few days ago this nation and the world 
again honored the birthday of Abraham 
Lincoln. During the Civil War, a portrait 
painter, Francis B. Carpenter by name, had 
a grand idea—a dream great that he 
himself doubted it would ever true. 
It did come true because a displayman on 
Broadway in 1863 put some prints in a win- 
which in turn made a man stop and 


so 


come 


dow 
look. 
Francis B. Carpenter's dream was to paint 
President 
Procla- 


an accurate record on canvas of 

Lincoln reading the Emancipation 
mation to his cabinet. His friends in Wash- 
ington finally arranged for such a painting 
with joy when he 
favor of such a 


q 


was overcome 


Lincoln 


and he 
heard that 
project. 


was in 


Knowing that such an undertaking would 
take months, perhaps vears, of hard work 
at the he wondered how he could 
finance his dream. His sales from his own 
works hardly kept him going and his friends 
were without funds to sponsor such an un- 
dertaking. Realizing that his dream seemed 
doomed he did not know where to turn in 
this gloomy moment. Walking to his studio 
he was in the depths of despair, ready to 
call it a bad dream and forget it forever. 
\s he turned to walk up the stairs, he no- 
ticed a man looking into a show window 
next door. It was a lawyer he had known 
five years before in Brooklyn. had 
struggled together on the 
and then lost track of each other. Facing 
each other now, they recognized instantly 
a lost friend. Carpenter invited him to his 
studio and learned that his friend was still 


easel, 





They 


way to success 


E 





sectiae ie Eitia! 


deeply interested in art and that his law 
practice was very successful. Both had 
strong convictions about liberty, the Union, 
and the freeing of the slaves. He then 


B told the lawyer of his great dream and its 
shattering hopes of fulfillment. The lawyer 
readily agreed to finance the whole under- 
; taking regardless of cost. 

This painting 
never before or 





Bi 
bs 


aid 


reached the and 
since has an artist had the 
teal characters pose for a great historical 
tvent in the actual settings in the midst of 
var, 


Canvas 


augsegiins 


Thus a window display brought about 
Ba chance meeting which might never have 
been otherwise. The man who created this 
display is gone and forgotten, and perhaps 
8’ never knew the part he played in this 
drama of art. At 
can record 


least, eighty-one years 
here a tribute to an 
unknown member of our profession who en- 
tiched Gur lives through window display. 


] 
later, we 





1862, 


because 


Lincoln’s critics 


the Union 


uary, 


S fumb]; g 


were 


armies had 


es By FRANK G. BINGHAM 
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Think this over 





Even his generals were 
and well knew that 
this would never bring victories or win the 
war. To one of them he said: “He who does 
something at the head of one regiment will 
eclipse him who does nothing at the head 
of a hundred.” 


not moved. 


complaining 


own 
Lincoln 


Whether you are a lover of Abraham Lin- 
coln and read everything you can find writ- 
ten about him or are just looking 
good book on his life, you will find it in a 
new book, fully illustrated by James Daugh- 
erty, entitled: “Abraham Lincoln.” 
a member of the tormer group, I 
this book would interest any person in dis- 
play for many reasons, but I'll name three: 
first, the takes through all of 
Lincoln's life in a easy style that 
holds your interest. Second, the book is full 
of masterful illustrations done by a diffi- 
cult process on stone; a key drawing was 


for a 


Being 
believe 


story you 


smooth, 


and then another for the brown mod- 
which adds richness to the black and 
then the finished lithographs 
transterred from the original stones to 
plates. then run 
high-speed offset press to produce the 
The sketches 
have great possibilities as blow-ups for a 
Lincoln den or study, a February setting, 
Lincoln patriotic display to. sell 
bonds. The third reason is the best of all: 


made, 
eling 
white 
were 


tones ; 


large zine These were 
ona 


finished pictures in the book. 


or any 
if vou haven't read his life you are missing 
an habit that should 
upon yourself in humble respect for a truly 
Abe Lincoln. 


American you bestow 


great American 


“Tam not bound to win, but I am bound 


to be true. I am not bound to succeed, but 


I am bound to live by the light that I have. 
I must stand with anybody that stands 
right, stand with him while he is right, and 
part with him when he goes wrong.’—A. 


Lincoln. 


\braham Lincoln had a good habit that 
the display profession could well adopt to- 
day, individually and collectively, especially 
when something that 
cerns our jobs, our mistakes, our progress 


we are reading con- 
and our future in the world of merchandis- 
ing. His law partner, Billy Herndon, at 
Springfield asked him one day why he had 
the habit of reading everything out loud. 
Lincoln answered: “When I read aloud, two 
the First, | what | 
am reading, and, secondly, I hear it read, 
and | thus remember what I 
Fetter.” 


senses catch idea. see 


can read 
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WORDISPLAYS: Wally Kramer, 
merly with Garrison-Wagner’s Chicago of- 
fice, is home on leave from Camp Lee, Vir- 
ginia. He reports the army is all right for 
young fellows. Display Club 
Other off- 


for- 


Chicago 
elects John Courtney president. 


cers: Ray Bianchi, Goldblatt’s, vice-presi- 
dent; Phil Atlas, Northern Indiana Public 
Service, Hammond, Ind., secretary, and Ray 
Chrisman, Sears, 62nd street and South 
Western, treasurer, for 1944. H. H. Haney, 
former treasurer of the display club and 
whose record was above par, steps out to 
meet Uncle Sam. Bill Wottrick is 
grounded at Garrison's for the time being 
to take charge of Chicago customers. His 
many friends in the sticks will miss him, 


Sign in a restaurant 
window in Los Angeles: “Waitress wanted; 


especially at lunch. 


good wages, free meals, and free bobby 
pins !" Harry Todd, merchandise man 
ager of Meier & Frank, Portland, Ore., was 
dining with several friends when he looked 


up and said: “There goes the outstanding 
displayman of the country—seventeen years 
ago.” He was challenged immediately by 


his friends and bets were made to prove it. 
Going table shook 
hands with a short, silver-haired chap with 
him back to collect 


over to a near-by he 
a smile and brought 
his bets. He hadn't Jack Cameron 
in seventeen vears, but he didn’t forget his 
face. Jay Howe, Mandel’s, Chicago, 1s 
still at Michael Reese hospital, 29th street 
and Ellis, so drop him a line or a card to 
him that the hotels in Chi- 
crowded no sign he should 


seen 


even if 
that’s 
park himself too long 
Anthony G. Weber, Jr.. 


Holmes Company, New 


remind 
cago are 
in a hospital. 

is promoted at D. H. 
Orleans. Congratu 
lations on your new title of display director, 
and the best of luck. ... Clint Clark, Boston 
Store, Milwaukee, moved Old King 
Cole, but before he left the Milwaukee 
Display Club gave him a super-deluxe send- 
the B-17 manner. A 
case that does everything but 
all the 
own 


on to 
Inc., 
off in famous brief- 
sign the or 
the 


the 


der, a scroll with signatures of 


members, and_ his co-workers at 
Boston Store presented him with a leather 
with 


America. 


fewer gifts 
Clark's 


clock. Columbus set sail 


than that and discovered 


expedition which surprised the British at 
Fort Vincennes on the Wabash was one 
of the most notable, as well as successtul, 


expeditions in American history. Later this 
gave us the Mississippi valley by virtue of 
conquest. Another man named Clark, an ex- 
St. Louis through 
the 


For high adventure this is tops. 


plorer, journeyed from 


the mountains to the mouth of Colum- 
bia river. 
And now, with that brief-case and the well 
wishes of friends, another Clark 
pedition in the field of display is underway. 
Best of luck, Clint, in your position. 

“Lady in the Dark,” 
natural 


many ex 
new 

starring Ginger 
Rogers, is a for display, and it’s 
only natural that Stensgaard would lead us 
to 1 possibilities for 
spring fashions. Artists 
by writing the Vocational 


South Fourth street, Minneapolis. 


and 
found 
Director, 400 
South 


display 


- 


s many 
can be 


Bend Display Club elects Fred Hartman 
president, Fay Cargill vice-president, . and 
Velma Torzewski secretary-treasurer for 
1944. . Remember the Red Cross drive 
in March and give them a window if you 


can't give them blood! 












has been some controversy 


F THERE 
among displaymen as to whether we gals 
when Uncle Sam 
and for all 


can take your place 
beckons, let us once 
boys, you're in for a surprise. 

Contrary to popular belief, creating sell- 
ing displays in a specialty shop or depart- 
ment store is one profession that can get 


state 


along without you! 


Sure, you've done a darn’ good job of 
pinch-hitting, but psychologically we girls 
are just naturally cut out for this type of 


work. We know what appeals to us as shop- 
pers and lookers, we are capable of creating 
displays from a feminine slant, and right- 


fully this should be our field of endeavor. 
After all, statistics show that over 80 per 
cent of the shoppers (department store 


category) are women, and more than 70 per 
cent of all men’s wear is purchased by 
women. Need I 

Looking at the situation strictly from a 
feminine viewpoint, it seems to me that this 
is a field that in the not too remote future 
will simply be clamoring for women. We 
have all the necessary qualifications ... we 
are creative, we love to dramatize, style is 
our prerogative, an Satan only knows how 
To save my soul I 


Say more ? 


imaginative we can ke! 
can see no reason why the masculine gender 
got such a strong hold on the display situa- 


tion anyway. What do you fellows know 
about feminine whimsies . you don’t have 
to wear uplifts or worry akout the latest 


shade in pancake make-up. I realize there 
is more to it than that, but that arguiment is 
basic, isn't it? 

Today during the manpower shortage you 
are calling on us to help you over the hump, 
but don’t be are no 
longer interested in any temporary arrange- 
This is an era of adjustment, oppor- 
tunity is being leveled, and gals are 
once again taking unprecedented posts and 
fields of endeavor as in World 
War I we're making plans for lifetime 
careers; we are about to take the bull by 
the horns and insist on our rights. 


misled, boys we 


ment. 
we 


entering new 


True, there is and always will be the 
group of reactionaries who will point their 
fingers with the admonition that “woman's 
place is in the home.” Bosh! Why can't a 
woman have a home, a family, and a career 
the same as a man? What about the women 
that have to work? This “fraidy-cat” busi- 
ness of trying to keep us in the minority 
is getting old, and you get awfully upset 
ourselves with a 
I'm for hiring 


when we try to express 
little financial independence. 
people on a basis of need and skill and not 
Sex. think decorative some 
of these female assistants can ke! Dis- 
full of man-sized jobs, 
fill all of them. 


instances 


Besides, how 


play is a business 


but women can and do 


Of course there are where we 
can see where you might have a slight edge 
like, for example, trying to do 


one an 


On us 


work .. . it does give 
Never having made a 


woman 


carpenter 
inferiority complex. 
weaknesses, though, what 


That's one 


secret of 
wants to be a carpenter anyway ? 
that instilled no mean-spirited 
envy in us. there plenty of 


free-lance carpenters available. 


trade has 


Besides, are 

One of the delightful features about enter- 
ing this field is the fact that doesn't 
have to have a master’s degree to qualify, 


one 
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Woman's Place... 


ls In DISPLAY 


So says Isobel Worsley, who has charge of display for Nightingale’s, 
Topeka. Here is an article which is semi-humorous in nature, but which 
gives an indication of what women in display are thinking. 
make a lot of displaymen rise in righteous wrath—but there will be 
plenty of women in display who feel that this article speaks accurately 


for the feminine side of things. 


nor does one necessarily have to have any 
art training, although neither 
a hindrance, to say the least. 
to displaymen who have hired 
women with no background for this type 
of work, but found that from the very be- 
ginning they adapted themselves with much 
One or two of 
temperament, 


specialized 
one would be 
I have talked 


enthusiasm and _ efficiency. 
these same fellows spoke of 
but I am always suspicious of the person 
who so readily detects temperament in the 
other fellow besides the word tem- 
perament is much overused. 

As I see it, a job in the display department 
in a women’s department store 
should ke the gnawing ambition of all imag- 
inative and creative persons, and particularly 
should it appeal to girls who have had some 
kind of art training. It is a paradise of 
hard work brimful of individuality and 
drama and is wonderful insurance against 
monotony and cob-webs in the belfry. The 
work is exciting and full of glamour 
continually creating new themes and trying 
new schemes today, surrealism, 
tomorrow the Gay ‘90s. To be really suc- 
cessful I would say that one needs plenty 
of ambition tossed with a dash of ingenuity 
and served up with a generous sprinkling of 
style sense. The rest comes with experi- 
mentation. It's no wonder women take to 
it so readily, and it’s easy to see why this 
old-timers.” 


shop or 


color 


field has so many 

My head reels when I think of all the 
angles that must be considered when one 
wants to Cress a mannequin against the 
properly planned background. Here you 
are in the middle of January dolling up 
the lovely lady in some Easter-ish, pneu- 


monia-thin suit topped with a wispy hat so 
that the shopper will immediately ignite 
vith enthusiasm, look long and possessively, 
and whip right inside and buy, with never 
a thovght but to chuck her winter wardrobe 
Cown the incinerator. 

It's fun! 
I was astounded (and still am) at all the 
elements that must be considered for each 
display. I try to plan trims with 
arrangements that would appeal to me as a 
Too, one must reflect a clear pic- 
the merchandise the store 


clever 


shopper. 


ture of type of 
















It will 





















handles along with its selling points.  Be- 
sides keeping in mind the store policy and 
its clientele, one must be mindful of color 
harmony, props, pedestals, platforms, back- 
grounds, choice of mannequins that will do 
the most for the merchandise to be shown, 
lighting and spot-lighting without color dis- 
tortion, planning copy for the reader cards, 
and the knack of keeping the windows neat 
and clean. 

Mine are specialty shop windows and | 
have no help, which explains my having to 
do the art work and plan the copy for the 
reader cards. My only previous experience 
along this line was doing art work on a 
free-lance basis, but I had always had a 
secret yearning to follow in the footsteps 
of my husband—who is a displayman. 

Starting as I did, and although he has 
never really told me, I the feeling 
that my boss realized what a risky propo- 
sition giving me full charge of the windows 
was going to be. Bless him... to this day 
I know there are times when he feels that 
a strait-jacket will be the only way out 
He has an open mind though, and lets me 
go ahead; if I want to combine red_ with 
yellow or drape a dress upside down, he’s 
As a result there 
taking residence 
























sense 















very reasonable about it. 
abiding discontent 
in my spirit so that a lowering cloud ot 
frustration shadows my work. If he doesnt 
like my method of draping or the decora- 
tions, he very placidly tells me “they stink,’ 
and I don't think he means Chanel No. 5! 

There are so many angles connected wit! 
my that I, as a woman, thorough) 
enjoy working in different media (fron 
tempera to chalk), planning new. arrange 
ments and backgrounds continuously, using 
decorative flowers, papers and ribbons 
working with the latest fashions and matt 
rials, poking through old junk shops for ‘ 
bird cage to hang a hat in, or trying th 
latest papers. But, taking the 
bitter with the sweet, there are things about 






is no 













work 














in seamless 







my work that I dislike painting back 
grounds, reviving old props, the windows 
are so bitterly cold in the winter and § 





} 





yout 


blasted hot in the summer, worrying a 
the carpentry, working in slacks when I hay 
[Continued on page 43] 













































































FEBRUARY, 1944 DISPLAY WORLD 17 


ORDER now: 


While available, we suggest you get your order in now 
for any of the items shown. They are proven displays 
and will profitably help sell merchandise. 














































Be- 








y and 

color 

back- 
vill do 
shown, 
or - 3 F-327 F-6 F-18C F-17C F-16C 
cards, & 
Ss neat Enamel bust with Jersey skirt Enamel Finish $375 each $460 each $5 75 each 

$8 95each (Size 14 only) $125 cach Complete with base 

and 1 & * ets ea ee “ “ 
fon F $785 cca Patch tee Finish N EW PLASCOV Fl N | S H E D 
hes each (Size 14 only) each 
or ie HOSIERY FORMS 

» gueasel ‘ , 
Helo: WOMEN’S SUIT FORM LIFE-LIKE ACTION Darling presents a new highly durable cast hosiery form, finished 

oP ? Suits are more popular than ever, and COSTUME FORM with an exclusive process which protects against breakage, chip- 
had a & a properly displayed suit will look : ping, and wear. Exquisitely modeled and colored in the newest 
otsteps better and sell faster. This form is de. | Made of Darcraft papier-mache, flesh tone to add sheerness and sales appeal to the wartime 
n. signed to enhance the finest styling sculptured and fashioned after hosiery now on the market. 
he has of the garments. Made of Darcraft Current styles. Sizes available 11, 

feeling papier-mache. Arm holesallow trim- 12, 14 and 16. Specify size de- 

propo- ming with blouse. Equipped with — sired. Furnished with adjustable 

rane ae flange to slip standard 5s” upright. flange to slip 7%” upright. 
his day W 
‘Is that N E 
ay out DARLING GLOVE DISPLAYER 
lets me F-374 
sd with A cleverly designed, nicely made glove 
vn, he’s displayer, in natural flesh tone. May be 
It there used as handkerchief, bag or accessory dis- 
.sidenct player, as well as for gloves. 
loud oi $270 each (Left Hand ONLY) a = 
doesnt P sii 
decora- 

aot See eee 
No. 5! 
ed wit! L. A. DARLING COMPANY, BRONSON, MICHIGAN. 
yroughl | PLEASE SHIP THE FOLLOWING, AS QUICKLY AS CONDITIONS PERMIT, 
a (fron F-24 Enamel Finish —F-24P Bimini Patch Finish | OS THE MERAY RED SNe. 

rrange 
, val $175 each $145 each | No. No. 
‘ribbons “ “ . 
ae NATURAL-FIT” Brassiere Form No. No. 
id mate 
or ai Displays a large variety of the latest styles of uplif 
ys fot plays a large variety of the latest styles of uplift 
vine the i brassieres to perfection. Furnished with fitting to | No. No. 
es he slip 4” or 3¢” upright. Can be used without stand 
king the peg - : 
yt for counter or showcase. All Darcraft papier-mache NAME 

gs 3 — construction. | 
ig back ie 
windows NOTE: Many other displays made of non-criti- | ADDRESS 

and S" a cal materials are available. Just write for catalog | 
ng abou' iy ). Remember, Darling is the name to think of By 
nT have First in Display. I 











DARLING METAL DISPLAY FIXTURES ARE WORTH THEIR “WAIT” 
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Elements Of 
DISPLAY 


By JOSEPH APOLINSKY 


Loveman, Joseph & Loeb, Birmingham 


Handling merchandise is important 
in display. The 
well displayed are half sold,” is quite true. 
made to look even 
than it 
requires patience 
with, make it a 
cardinal rule to see that everything possible 
wrin- 


very 


familiar saying, “goods 


Merchandise should be 


better in the window does 
this 


begin 


show 
elsewhere. To do 
and _ finesse. To 
is pressed and thoroughly devoid of 
Nothing window 
more than dirty 
floors, and finger marks on the background. 
when- 


kles. can spoil a good 


unpressed merchandise, 
Windows should always be washed 
ever displays are changed., The following 
merchandise should always be pressed be- 
fore it is put on view in the window: wom- 
en's and children’s coats, suits, and dresses ; 
lingerie and sports apparel; women’s hos- 
curtains for frames; men’s 


iery; blouses; 


and boys’ suits and coats; furnishings which 
are on forms. 

Fixtures are making 
attractive 
have an 


important in 
and it is 
stands of 


ver) 
displays necessary to 
assortment of various 
complete variety of 
women's, and 
pedestals or platforms of sizes to 
get different heights in the displays. The 
following explains each fixture, the type of 


and a tops 


and 


heights 


men's, children’s forms, 


various 


merchandise for which it is best suited, and 
the sizes needed: 
STANDS. The proper 

should include 12-, 18-, 24-, 
stands which are not extendable. There are 
two stands: (1) those 
which can be adjusted to the desired height, 
and personally | think these are unsatisfac- 
because the thumb-screw 


fixtures 
30-, and 36-inch 


stock of 


types of extendable 


tory which 1s used 
to control the adjustment 
for this reason I prefer the non 
extendable type; (2 
or large stand, which is used for blankets, 
linens, ete. All inter 


changeable, and consequently it is not 


shows very con- 
spicuously ; 
the 26-inch adjustable, 
comtorters, tops are 
nec- 
essary to have as many stands as there are 
tops. 


TOPS. 1. Shirt 
balsa wood, veneer, wall board, or just from 


tops may 


ordinary shirt boxes. There is an easel 
made especially for shirt tops, known simply 
Shirt tops are 
upper part of 


undershirts, 


as a shirt easel used for 


men's shirts, the men’s pa- 


men’s sweaters, 


bathing 


jamas, men’s 


leather jackets, sport shirts, suits. 
The preferred heights of such stands are 12, 
18, 24 
latter. 
2. Shoe 


and 30° inches—not exceeding the 
tops 


women’s shoe tops which are quite different 


be made. of 


there are various styles of 


DISPLAY WORLD 


from men's shoe tops. Children’s shoe tops 
are smaller than either of the other two. 
Women’s and children’s shoes can best be 
displayed on 12-, 18-, 24-, 30-, and 36-inch 
stands; men’s shoes on 12-, 18-, 24-, and 30- 
inch stands—not exceeding the latter height. 

3. Shirt forms—may be covered with eith- 
er jersey or enamel. If the covering is 
jersey it is necessary to use either a hand- 
kerchief or some piece of material fluffed 
up in the neck of the shirt to prevent the 
jersey from showing. neck is 
not unsightly on the enamel form, I prefer 
this latter type of fixture. 

Shirt used to display 
pajama tops, sport shirts, men’s undershirts, 
sure to have shirts 


Because the 


forms are shirts, 
men’s bathing suits. Be 
pajama 
sleeves to hang. 

4. Tops for displaying 
Hosiery—in showing women’s hosiery, one 
can use leg forms or hands, or you can hang 
the hose on a T-top, which is just a straight 
top and can ke used on any size stand. Shirt 
cloth or fancy papers 
can also be used to display hosiery. (b) 
can be displayed on shirt 


and tops. pressed, allowing the 


accessories. (a) 


boards covered with 


Women’s gloves 
boards, T-tops, or on glove hands. (¢) Wom- 
should be displayed on bag 
different heights, on 
There are 


en's handbags 
easels, on. stands of 
T-tops, or on covered shirt tops. 
special bag stands available also. 
5: Fiat and 
instances, millinery 


millinery heads. In 


windows 


stands 
can be 
They 


many 


made entirely of millinery heads. 
require a special stand which is somewhat 
heavier than the ordinary stand and which 
is 18, 24, 20, 26, and 48 inches high, depend- 
ing of course on the height of the window. 


6. Garment (sometimes called dress 
are curved and therefore permit the 


They are used 


tops 
tops) 
garment to hang gracefully. 
on 18-, 24-, 30-, and 36-inch stands and on 
what is known as a dress stand; this latter 
extended to 
permit the dress to hang clear of the floor. 


is 36 inches high and can be 


are very similar to dress 
down 
prevent the 


7. Lingerie tops 
that 
on the ends, they 


tops except instead of curving 
curve up to 
delicate from slipping — off. 


They, too, can be used on stands of the same 


merchandise 


height as the dress stands. 
desired, 
inches in 


8. T-tops—come in any size 
ranging from 12 inches to 36 
width. They are a general all-around util- 
ity top which can be used for a large variety 
of merchandise and on stands of every 


height and. size. 
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9. Flat tops and slanting tops—the forn er 
is used for the display of toiletries, silv« r- 
ware, stationery, china, bric-a- 
brac, and house furnishings; also as a very 
handy utility top for a large variety of mcr- 
chandise. The latter is similar to the fiat 
top except that it has a lip on the bottom 
which allows the merchandise to slant but 
This top is used mostly ior 
portfolios, tablets, 


glassware, 


not to slip off. 
boxed goods, pictures, 
and the like. 

10. Drape tops—are used for displaying 
men’s and boys’ suits and topcoats. The 
coats are hung by the collar strap and 
draped on the floor. tops are used 
in conjunction with suit forms and 
permit the displayman to show an 
number of garments without overcrowding 
the display. 

FORMS. 1. Full mannequin—with head, 
arms, and made in women’s, 
boys’, and girls’ figures by a large number 
of manufacturers. 

2. “Woodikins”—as the name implies, are 
carved out of They are used for 
men’s, and 
apparel. They have heads, arms, and legs, 
but they are flat. The merchandise must 
be pinned to the back to take up the full- 
They are less expensive than the full 
mannequin and are used mostly by smaller 
shops and in basement windows. 


These 
men's 
extra 


legs: men’s, 


wood. 


showing women's, boys’, girls’ 


ness. 


forms —do not have either 
head, legs, or arms. They are made with 
either enamel necks and jersey or. satin 
bodies, or are entirely of enamel. They are 
less expensive than the full mannequin or 
“woodikin.” They fit on a standard and 
can be elevated to the desired height. They 
women's and girls’ ap- 


3. Headless 


are used to show 
parel. 


4. Leg 


does not 


form—is made with legs, but it 
have either head or arms. It 1s 
used for bathing suits, slack suits, and 
shorts. It can also be used for other outer 
apparel, including that for women and girls 
There is also a leg form for women and 
girls, and there is a leg form for the dis- 
play of men’s slack suits, bathing suits, wash 
trousers and slacks, and men’s odd trousers. 
5. Men’s form—there are 
types available. This method of displaying 
men’s wear is quite difficult and it is really 
an art to display the clothing on a form s0 
that it shows up to perfection. The idea 18 
to put the without 
wrinkles. 
the sleeves. 
PEDESTALS, PLATEAUS, 
ERS, AND DIVIDERS. A 
stock of display fixtures would not be com- 
plete without pedestals, plateaus, and dis: 
players. (1) Pedestals and plateaus—are 
small tables of various heights. 2) Dis 
players—are very necessary in many differ 
order to obtain height i 
panels 


coat several 


apparel on the form 


Sleeve pads are used to fill out 


DISPLAY- 


well-rounded 


ent designs in 
displays. (3) Dividers—are small 
supported with two blocks of wood, some 
times known as feet, which support a panel 
and make it self-standing. The purpose @ 
these dividers is to keep displays of differ 
merchandise separated from 
that does not detrat 
Dividers can be moved @ 


ent types of 


one another so one 
from the other. 
any position in the display, depending 
just what space is to be devoted to the mer 


chandise shown. 
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THE DISPLAY EQUIPMENT CORP. 



































—You can't blame Clem Kieffer, Jr., Kleinhans 

Company, Buffalo, for being proud of these two 

muskies that didn't get away. An ardent angler, 

Clem tries a different fishing spot in Canada 
each year— 


The Boston Store, 


— “ait +e >| 
. I] ; - 
12 


(how he 


pany, at 


—Someone at James A. Cole Company, New York City, suggested that 

employees make a group blood donation, and here they are after giving 

ten pints of blood to the cause. Included in the photograph in the 

usual order are Ray M. Pearce, Sr., Sol Stern, Bernard Glazer, Sidney 

Gard, Selma Canner, Morris Ruderman, Eleanor Carlucci, Herman C. 
Stern, and Sylvia Trop— 
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PLEASANT PLEASE! 


—Three of display's shining lights meet in 
Detroit: left to right, Clint Clark, then with 


Milwaukee, and now with 
Old King Cole; Del LeSage, Harvey's, Nash- 
ville, and Harry Eastham, Burdine's, Miami— 


—The arrow points to E. L. 
Vollmer and his wife in 
convivial surroundings; we 
haven't been able to figure 
out the significance of the 
doctor at the right. Voll- 
mer heads display for J. N. 
Adam & Co., Buffalo— 


a couple of 
gauchos on the rancho, but 
Harry Eastham, Burdine's 
gets around!), 
and "Tobe" Stanley, presi- 
dent of L. A. Darling Com- 
"Tobe's" farm, 
"The Cedars," 


water lake, Michigan— 


— No, not 
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—And this is Corporal Earl Johnson, who for- 
merly handled display for Sears, Roebuck & Co., 
Lansing, Mich., but just now is helping extermi- 
nate Nazis somewhere in Italy. The photograph | 

was taken in North Africa— | 


at Cold- 





—Members of the Detroit Display Club gave "Charlie Wendel, retirind 
display manager of J. L. Hudson Company, a testimonial dinner recent! 
and presented him with a scroll of appreciation in addition to a gold pe! 
and pencil set. Shown are Oscar Luke, who succeeds Wendel at Hut | 
son's; Wendel; Jack Nichols, president of the club, Kern's; Capt. Arm 
strong, U. S. M. C., and William Toll, vice-president— 
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Two pretty flower carts, 





Cuddly lambs in dogwood patch, 


Colorful and gay, 


Brilliant colors—Perfect match, 


Five feet high—will catch the eye, Designed to brighten 


AT $65—A PERFECT BUY! Your Spring Display! 


4'x 4’ $30 © 18” x 18” $12.50 


PROMPT DELIVERY 


PAPER SCULPTURE CREATIONS 


UGO MOCHI 
Art Director 


RT STUDIOS, 


INTERTORS 











Inc. 



































WINDOWS e ae ae e EXHIBITS 


DECORATIVE ARTS 


It's 
Year For 
MEXICAN 


Themes 


by Richard A. Staines, Vandever's, 

Okla. Center, by Joe E. Vent, Rike- 

Kumler Company, Dayton. Below, by C. T. 
Horton, P. A. Bergner & Co., Peoria— 


—Top, 
Tulsa, 


Buyers for American stores are practically 
tripping over each other in Mexico these 
days, and the situation is gently kidded in 
made a 
The 
show, “Mexican Hayride,” has one scene in 
which a buyer from Lord & Taylor is fran- 
tically locate Mexican 
dise but without success. Finally in desper- 
ation he turns to a manufacturer from south 
of the border and asks: “But where can | 
get Mexican goods?” And the reply is: 
“Well, you might try B. Altman & Co.” 

Seriously, the American public will prob- 
Mexico-conscious this 
store promotions get 
merchandise 


a musical comedy which recently 


spectacular appearance on Broadway. 


trying to merchan- 


ably be 
than 
under 


more year 


ever before as 
advertise the 
Even 


way to 
northward. severe 
wartime travel restrictions, find it 
possible to spend some time in our sister 
republic on vacation or The 
favorable rate of exchange is an added in- 
ducement, of course. 

These returning visitors spread the word 
about the beauty of Mexico and names such 
as Guadalupe, Acapulco, Toluca, and “The 
Sleeping Woman” are becoming familiar to 
almost everyone in the United States; even 
those who can't visit Mexico personally 
have come to realize that just a few hundred 
miles away lies a quaint, utterly foreign 
country merchandise has a charm 
and appeal all its own. 

Accordingly, Mexican display settings will 
be plentiful during 1944, and illustrated here 
are three windows showing how different 
displaymen created appropriate atmosphere. 

The first is by Richard Staines, Vandever 
Dry Goods Company, Tulsa, who was born 
in Mexico and spent many years there in 


streaming under 


many 


business. 


whose 





Mexico City and San Luis Potosi. The 
window floor is covered with straw, on 
which rests a stylized reproduction of a 
bullock cart decorated in primitive designs. 

Next is a window by Joe Vent, Rike- 
Kumler Company, Dayton, in which a wide 
variety of Mexican merchandise is dis- 
played, ranging from sombreros and serapes 
to pottery and glassware. The background 
was finished in a light shade of yellow 
against which the colorful articles stood 





PREY 
ALIGHBOR 
COLORS 


out nicely. The recesses were illuminated 
from the sides. At the left of the display 
a rough signboard was supported by a post 
the lettering, “Mexican Shop,” done in nv 
merous colors repeating those found in the 
merchandise. 

C. T. Horton, P. A. Bergner & Co., Peoria 
did the third window; while more specil 
ically for South American colors, the set 
ting is eminently practical for Mexicat 
themes. 
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| ine When of G renchey 


We take pride in introducing nine of our representatives — nine men whose 
interests are your interests through the medium of Greneker Manikins. They 
are happy to be allied with Greneker . . . for their long association with us has 
given them an intimate knowledge of the product they represent and an ever 
present desire to carry on the established Greneker standards now held in such 
high esteem by America’s finest stores. 





i| § ¢ | MAX S. MAYER 4 E. P. COFFEY 7 WILLIAM R. MACCARTNEY 
i | 2 SYLVAN COHEN 5 L. P. WALLER 8 CHARLES MEYER 
rr 4 3 P. A. NATHAN 6 H. WILLIAM HILL 9 CHARLES T. BOYD 

See] 


- 


minated 
display 
> a post 
> in nu- 
1 in the 


Peoria, 
} specif: 
the set 
Mexicat 












If any of the merchants in the smaller 
towns need evidence that displays pay divi- 
invitation to visit 


this expe- 


here is a cordial 
Mich., 


rience has taken place. 


dends, 
Coldwater, where actual 

The store of which I write had two beau- 
tiful 25-foot 
sive and display-minded, was anxious to see 


windows. The owner, aggres- 
if improved window and store display would 
show measurable results in sales and profit. 

For two weeks, using a trafhie counter, | 
front of the counting the 
number of people, and noting the kind of 
Many were interviewed. 


stood in store 


people who passed. 


[ learned what they thought of the store 
and whether or not they traded there. | 
learned that there was ample traffic, but 


that many did not have an accurate knowl- 


edge of the merchandise available in the 
store. 

We decided to try a type of display used 
The owner had the fore 


in larger cities. 


sight to buy some good, high-class fixtures, 


We painted the 


forms, and elevation units. 
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oughtful Display Works Wonders 
For The Small-Town Store 


By FRANK HOOVER 
Coldwater, Mich. 


background with a casein paint, and bought 
some oak leaves for trim. Then, instead of 
trying to show a full range of all the mer- 
featured some of 
dis- 


chandise in the store, we 
the leading items. We 
play, having one section for sweaters and 
skirts, another for hats, and so on. Taking 
a high style note, which at that time hap- 
pened to be a new color, we dramatized it 


classified the 


with an attractive showcard and accessories. 

The to that first attempt was 
instantaneous. People were attracted, they 
came into the store, and they bought mer- 


response 


chandise. As the business increased, the 
owner put a greater proportion of his pro- 
motional dollars into displays, buying more 
fixtures and background settings. The owner 
goes to market about every two weeks and 
business is on a constant increase. 

The displays in the window are changed 
completely 
place in the window for 


item. We 


windows 


twice a week. There is no set 
hats or any one 
different 


The 


achieve 
trim. 


manage to 


looking with every 
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traffic is halted, and we get many daily 
calls for merchandise seen in the window 
As an interesting slant on small-town dis- 
plays, occasionally one of my friends will 
ask me to put some certain item, which he 
wants his wife to buy, in the window. Then 
he brings her by that night and tries to 
sell her on getting it. 
into our news- 
possible. We 
goodwill by 


Our window displays tie 
advertising whenever 


deal of 


paper 
create a local 
playing up local events, such as a dance, a 
fraternity party, high school sports events, 
etc., and we feature apparel suitable for the 
particular affair. 


great 


Kach new trim gives us a definite spurt 
in business, and the windows have paid for 
themselves many times over. 

Three things are important, and are re- 
sponsible for the success we have had: (1) 
the complete cooperation of the store owner, 
(2) the use of up-to-the-minute 
and (3) the right selection of fixtures. 


displays, 
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DISPLAYS 
DID 





T 
pARTMEN 
-yRY OE 
TREASU starr 
war SAVINGS © 


by 

aa 

urt FRANK N. ISBEY, Chairman, 

for U. S. Treasury, War Finance Committee for Michigan 
(1) “I FEEL CONFIDENT THAT WINDOW DIS- 
i PLAYS IN OUR STORES ARE RESPONSIBLE 


FOR_80% OF THE SALES OVER THE WAR 
is--rennunny 15 BOND COUNTERS. THE RETAIL MERCHANTS 
— + ARE RENDERING AN INVALUABLE SERVICE 


ron sues TO OUR GOVERNMENT.” 








HAT Frank Isbey says about the power of displays is as fine a tribute as 

you could want. If these results can be accomplished with the relatively 
. low display budget as compared with other sales promotion media, think what 
él displays will do for merchandise sales with an increased peacetime budget. Frank 
Isbey, dynamic and tireless, has led the State of Michigan to its high standing on 
the War Bond Scoreboard. The displaymen and the display industry are grateful 
for his tribute to displays. 


Rane ei 
















Members of the 

i NATIONAL ASSOCIATION OF DISPLAY INDUSTRIES 
Adler-Jones Company . . . Advertisers Display & Exhibits, Inc... . - \merican Fixture & 
Mfg. Co. ... Bliss Display Corp. ... Bulkley, Dunton & Co. ... L. J. Charrot Co... . Coy, 
a Disbrow & Co... . Crystal Fixture Co. ...L. A. Darling Company ... Dazian’s, Inc... . 
bs Decorative Plant Co. . ©. Display Equipment Corp. ... Gardner Displays Co... . Garrison 
4 Wagner Co. ... Earl W. Gasthoff Co. ... The Greneker Corp. . . . Victor Haida Dis- 
Hl plays, Jnc...:. .-B. A. Jacobs Co... .-- 3 \. Lutz ... Maharam Fabric Corp. .. . Mechanical 
i Man, Inc. ... Mileo Mannequins ... Old King Cole, Inc. ... Reflector Hardware Corp. ... 
g Schack’s, Inc. ... Scheuer Art Metal Mfg. Co. ... Sherman Paper Products Corp. ... Nat 
t Siegel Fixture Co, uy) . Shoe Form Co., Inc. . “. Silvestri Art Mfg. Co... . Standard Fixture 
BS Co., Inc. .. . Staples-Smith Co. ... W. L. Stensgaard & Associates . .. Jas. B. Williams, 
a Inc... . Display World, Associate Member. 
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To The Fore . 
MEN’S WEAR Display 


—The two displays at the top of each column are the work of Clement 
Kieffer, Jr., The Kleinhans Company, Buffalo. The one at the right is 
particularly interesting since it shows a postman, policeman, doorman 
and floorwalker as authorities on good footwear. . . . Left center, an 
interesting hat display by Ray W. Parks, Leavitt Stores, Manchester, 


N. HH... . Right center, by John T. Mackey, The D. M. Christian Com- 
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pany, Owosso, Mich.; the map shows time zones, air and shipping routes, 
and all principal cities: it was installed with ribbons running from points 
of interest to the headlines of daily newspapers; the display tied in with 
the caption: "As Timely as Today's News" . . . Lower left, by Joe Vent, 
. . Lower right, by Alex Demey, Roos 
Brothers, San Francisco— 


Rike-Kumler Company, Dayton. . 
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HE Treasury “Star” Flag—the bond- 

buying counterpart of the Army-Navy 
“E”—marks plants with at least 90°. of 
personnel participating in the Payroll 
Savings Plan to at least 10° of gross 
payroll, and also having reached, or 
topped, a War Loan Drive quota! 

The successful close of the 4th War 
Loan Drive finds many more“Star” Flags 
than ever before flying over the indus- 
trial plants of America. To all these, go 
the heartiest thanks of the nation, and 
the deep appreciation of the Treasury 
Department for a great job! And to those 
who may not quite have qualified for the 
“Star.” go equally sincere thanks—and 
the confidence that soon they, too, will 
join the ranks of the “Star” fliers. 


One thought that many concerns have 









o) 


She 


iA, ON A FINE JOB, WELL DONE! 


found helpful in stepping up the intake 
from their Payroll Savings Plans is this. 
In many cases the Treasury Representa- 
tive in a plant has been able to point out 
the fact that during Loan Drive periods 
the employees have found it possible to 
spare much more than they had counted 
on when setting up their original sub- 
scription, and that—when properly ap- 
proached—a very substantial fraction of 
such employees will decide they can well 
afford a distinct increase in their current 
Payroll Savings Plan. 


Talk this over with your Treasury Rep- 
resentative—it offers important possibili- 
ties when correctly handled. And again 
accept the Treasury Department’s con- 
gratulations for your fine work in help- 
ing to put over the 4th War Loan. 


The Treasury Department acknowledges with appreciation the publication of this message by- 


This space contributed to Victory by DISPLAY WORLD 


This is an official U. S. Treasury advertisement—prepared under auspices of Treasury Department and War Advertising Councu. 
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J.A.D. News... 








The harmonious relationship temporarily 
established between the National Retail Dry 
Goods Association, the International Asso- 
ciation of Display, and the National Asso- 


ciation of Display Industries has come 
abruptly to a close and we feel that 
the I. A. D. is not responsible. 

As previously decided at an I. A. D. direc- 


tors’ meeting in Chicago recently, a group 
of three I. A. D. officers were to meet with 
N. R. D. G. A. heads to see what could be 
done toward an affiliation of the display 
group with the retailers’ organization. This 
important meeting was held Monday, Janu- 
ary 24, in the offices of the N. R. D. G. A. in 
New York City. In attendance on_ behalf 
of the I. A. D. were Ray W. Parks, presi- 
dent; Joseph Apolinsky, third vice-president, 
D: 


and C. H. Fadem, treasurer. The N. R. 

G. A. was represented by Lew Hahn and 
H. I. Kleinhaus. Also sitting in were Ralph 
W. Adler, president of the N. A. D. L, and 


Albert Bliss, of the same organization. 
These last-named were asked by Apolinsky 


to attend the meeting. This was a bit of 


good diplomacy, since the N. A. D. I. was 
the organization asking for just such a 
meeting. And it so happened that it was a 
very smart move on Apolinsky’s part to 
allow them to share in the meeting, for 
some very important things were brought 


out by their presence. 
relating 
and 


The meeting opened with Hahn 
just how the N. R. D. G. A. works, 
telling of the success of its nine affliated 
It is a known fact that the 
N. R. D. G. A. is doing considerable work 
of a qualitative nature, and this meeting 
was looked forward to with much anticipa- 
tion. 

When asked how the proposed affiliation 
would affect our group, Kleinhaus said that 
the name of the displaymen’s organization 
and eventually would 
fade out of the picture. A suggested title 
such as “Display Division of the N. R. D. 
G. A. (formerly the International Associa- 
tion of Display)” would be While 
hard to surrender to such an agreement, it 
was wise to accept for the interest of the 
association and the display profession at 
large. And so we agreed. 

We also surrender our money. In other 
The money col- 


organizations. 


would be secondary 


used. 


words, we handle no cash. 
lected is turned over to the N. R. D. G. A, 
with an account established in our behalt. 
\ secretary is engaged and works from the 
N. R. D. G. A. offices at a moderate salary. 
All transactions our affairs 
are to be under this office. If need ap- 
carry on educational or 


pertaining to 
we 


propriations to 


other essential programs, it will be our 
privilege to make a request for same and 
if the request meets the approval of the 


budget committee we will be permitted to 
This is a very good 
hold a check on 


carry out the proposal. 
procedure, since it will 


funds and will at the same time eliminate 
a lot of unnecessary spending. 
Many things were discussed and after 


three hours of offering up everything but 
our own personal belongings, a monkey- 
wrench was thrown into the meeting when 
the question arose as to the amount of rev- 
enue the display division could 
anticipate annually. In other words, it was 
pointed out that it is necessary for such an 
affiliated self-sustaining and 


proposed 


group to be 


that membership dues would not provide 
sufficient income, at least for the present. 
Hence the eyes of those at the meeting 


turned to the representatives of the National 
Association of Display Industries, since it is 
from this part of the field that the I. A. D.’s 
financial support has for the past 
forty-seven years. The monkey-wrench re- 
ferred to was in the form of a statement by 
Albert Bliss, whe pointed out that several 
months ago the N. A. D. I. members agreed 
not to support any meeting or convention 
that was not sponsored by their group. 

This cooked our The suggestion 
was brought forth by Hahn that since the 
N. A. D. I. would not support the Inter- 
national Association of Display, perhaps the 
National Retail Dry Association 
should try to organize its own display divi- 
sion; he indicated that a recent question- 
naire sent to member stores had shown in- 
terest in such a display section. 


come 


RC OSC, 


Goods 


The meeting adjourned with the promise 
of Hahn Kleinhaus to think the dis- 
cussion and to announce a decision 
later. 

Naturally this resolution of the N. A. D. I. 
“gummed-up” the whole meeting; it made 
us feel small, mighty small. It smashed to 
smithereens all our plans for joining up 
with the N. R. D. G. A., and we taced the 
prospect of having to return home, after 
taking the time and money to make such a 
trip, with the report of “No headway.” 
during the evening after the 
conterence the I. A. D. representatives acci- 
dentally ran into R. C. Kash, editor of DIS- 
PLAY WORLD, who was in the city on 
The meeting was discussed then 


and 
over 


However, 


business. 
and at a further conference the next morn- 
ing, at which time Kash suggested that he 
call on Ralph Adler and other local mem- 
bers of the N. A. D. I. to see if something 
could not be done toward amending 
ameliorating the resolution which was hold- 
ing up the proposed affiliation. That after- 
noon he was able to report that President 
Adler had agreed to call an immediate 
meeting of New York members with that 
end in view, and was getting in touch with 
members in other parts of the country in 
order to put the problem before them. Adler 
also securéd the agreement of the N. R. D. 
G. A. representatives to hold their decision 
in abeyance until a report could be given 
them on the new development. 


or 





By } AC errr: 
Publicity Director 
















And so there may be a ray of sunshine 


visible, at that. Here’s hoping our trip 
was not in vain. The next move in this 
all-out affiliation with the N. R. D. G. A, 


rests in the hands of the N. A. D. I. 


In commenting on the meeting it should 
be mentioned that Apolinsky made a very 
impressive showing. It he under- 
stands the value of organization, and he has 


seems 


a keen sense of values in roundtable dis- 
cussions and in their procedures. In the 
writer's opinion, he is good material for 
the next I. A. D. president. One of his 


best characteristics is that he does not be- 
lieve in any one man running the show. 











Some of the remarks made about. the 
I. A. D. at this meeting did not do us 
any credit, and it would have been much 


they had not been made at. this 
But, fellow members, 


better if 
meeting in particular. 
remember one thing: we are united for one 
mighty purpose, and that is to protect and 
benefit the I. A. D. 











Christmas Display Contest winners in the 
promotion sponsored by the I. A. D. are as 
follows: 

Cities Over 100,000 Population — Institu- 
tional: first, F. A. Rhoads, Electric Power 
Board of Chattanooga; second, V. W. Lut- 
ter, The Emporium, St. Paul; third, Robert 
F. Kessling, Sears, Roebuck & Co., Balti- 
more; honorable mention, Gustav Handly, 
Anderson-Dulin-Varnell Company, Knox- 
ville. Merchandise: first, Lolita and Rich- 
ard Staines, Vandever's, Tulsa; second, Les 
Blei, Nebraska Clothing Company, Omaha; 
third, Joe F. Bronsing, Goldsmith's, Mem- 
phis. 

Cities Under 100,000 Population—Institu- 
tional: first and third, George Bengel, Jr. 
Parsons-Souders Company, Clarksburg, W 
Va.; second, E. Fay Brown, Hartley's, Fair- 


























mount, W. Va. Merchandise: first and 
third, Hal Ottney, Wm. S. Frankel Com- 
pany, Sandusky, Ohio; second, Arthur 
Weber, Atlas’ Fashions, Portsmouth, Ohio 









Contests coming up are as follows: 

May 14—Mother’s Day Photo Contest- 
First prize, $100; second, $50; third, $25 
All awards in United States War Bonds. 

June 19—Father’s Day Photo Contest- 
First prize, $100; second, $50; third, $25. Al 
awards in United States War Bonds. 
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Catalogue Issued 
By James A. Cole 

A wide range of display 
equipment is shown in a new twenty four: 
page catalogue just released by James 4 
Cole Company, Fourth avenue, Ne 
York 3, covering the spring and = summel 
seasons of 194. 


materials ane 


235 
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Title Registered U. S. Patent Office 


Combined with 
MERCHANTS RECORD AND SHOW WINDOW 
of Every i akelabial by 
COMPANY 


Issued on the Fifteenth 
THE DISPLAY PUBLISHING 


Cincinnati (@) ir 


H. C. MENEFEE, President. 
NATHAN SILVERBLATT, S 
R.. Co ASH, Edit 





OUR PLATFORM 


1. The Promotion of Display. 


2. More Display Cooperation by Manufacturer 
and Merchant. 


3. Advancement of the Display Service Business. 


4. Practical Service to the Display Profession 
and Industry. 

5. Greater Appreciation of Display's Power in 
Merchandising. 


6. Absolute 
Columns. 


Our Editorial 


Independence of 


VOL. XLIV FEBRUARY, 1944 No. 2 


All Display People Work 
Toward One End 

Quite frequently 
looked that regardless of 


display an individual 
person connected with the profession in any 


it is forgotten or over- 
what branch of 
is engaged in, every 
way has one common goal: the advancement 
of display and of displaymen. 

In this 
displayman’s interest: increased acceptance 


connection, it is easy to see the 
as an advertising medium and added appre- 
ciation for the displayman’s part in mer- 
chandising means that the display job takes 
on more importance in the eyes of those who 
employ it to sell The displayman 
adds to his status in the organization, and 


goods. 


his salary goes up accordingly; he is ac- 
corded more prestige, and more weight is 
to his counsel. Consequently it is 
matter to figure out why the 
interested in 
profession. The 
that so 


many displaymen do so little to bring about 


attached 
an eas\ dlis- 
personally 
his 

perhaps, is 


playman should be 
the 


cause 


advancement of 
for puzzlement, 
that advancement. 
Taking up another branch of the field, it 
is quite frequently forgotten that the manu- 
facturer of display materials and equipment 
in seeing display go 


From a 


is just as interested 
ahead as the displayman himself. 
purely commercial standpoint, the manufac 
turer wants display and displaymen to pro 
gress because the more they advance and 
the more appreciation they receive for their 
efforts, the larger display appropriations will 
be and the more business the manufacturer 
will But the commer- 
cial angle, there is the joy of seeing a field 
with which one is allied, and in which one 
takes a deep interest, make material prog- 
[f the manufacturer has had 


receive. aside from 


forward. 


Tess 





DISPLAY WORLD 


a hand in the advancement, even on a small 
scale, there is an added personal feeling of 
accomplishment. 

A third element is the 
firm concerned with getting 
the public. They have long 
one of many advertising media— 
what strength and value is 
in their minds. 


other 
before 


retailer or 
wares 
regarded dis- 
play as 
but of exactly 
bound to be an uncertainty 
Mostly they accept display’s value from their 
own practical experience, and without scien- 
tific proof; they know that when merchan- 
dise is displayed, it sells, and when not dis- 
played, sales drop. But as there are 
no data, carefully assembled and tested, to 
prove to them beyond a doubt that display 


yet 


can accomplish “X” goal if “Y” factors are 
thus-and-so. But can we doubt that mer- 
chants would like to see display advance 


to the point where it can prove itself? If 
it could be ascertained beyond a doubt that 
display that it is worth a 
much larger proportion of the advertising 
dollar and increased value attached to the 
displayman, wouldn't the merchant be glad 
to know that fact—and see the proof back 
of it? He would, because it enable 
him to apportion his publicity expenditures 
with greater returns in 


is so valuable 


would 


more wisely and 
sales. 

That proof of display’s relative value can 
never 


anyone closely 


through research is 
moment by 


It is a matter of 


be obtained 
doubted for a 
connected with the field. 
setting up the research to be done, financing 
it, and correlating the facts obtained. Such 
a project has been urged by a number of 
individuals for years, but without result. 
Perhaps the time is not far distant when 
it can become an accomplished fact instead 
of a wish. If so, it will mean a_ seven- 
league stride forward for display and every- 
one afhliated with it. 

In the meantime it should be 
mind that the advancement of display and 
displaymen is the common desire of all who 
deal this field: displaymen, dispiay 
manutacturer, and use this me- 
dium to sell their merchandise. Selfishly or 
altruistically, each has his own good reasons 


borne in 


with 


those who 


why this mutual goal should be reached. 


The Proposed Affiliation 
Of The |. A. D. 


Elsewhere in this 
report by the publicity director of the Inter- 
Display regarding 
the conference in New York City 
between an I. A. D. delegation and repre- 
sentatives of the National Retail Dry Goods 
The meeting was held to dis- 
cuss a affiliation of the display 
association with the N. R. D. G. A. in order 
to give display a hand up and to give the 
N.. R...D.-G, Asa rounded-out func- 
tioning as a retail organization. 

While the could 
called a rousing success, it must be pointed 
out here that very definitely the has 
not been closed on the suggested affiliation. 
The matter is still and may so 
continue for some little time. 

This prediction is made by DISPLAY 
WORLD: that a display division will be set 
up by the N. R. D. G. A. this year, under 
the general direction of that organization's 
Sales Division. Whether the 


issue you will read a 


national Association of 


recent 


\ssociation. 
prope ysed 
more 
conference hardly be 


door 


undecided 


Promotion 
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I. A. D. will form the nucleus for suc!) a 
division is impossible to say, but regard- 
less of how the new branch of the N. R. 
D. G. A. comes about the simple fact that 
such action is taken will mean a very ‘ine 
expression of the added importance being 
attached to display by the field of retailing 
Further evidence of this new weight given 
seen in the fact that the N. R 
D. G. A. sales promotion clinic to be held 
in Cincinnati several weeks hence will de- 
vote one day out of two and a half to the 
subject of window and interior display. 
And a third bit of 
the recent report of the Sales Promotion 
Division of the N. R. D. G. A. on a 
tionnaire sent to member stores regarding 
their publicity appropriations; the replies 
showed further cuts in newspaper advertis- 
ing budgets—and another gain in_ the 
amounts set aside for display expenditures 
It all adds up to the fact that a display 
division is needed by the N. R. D. G. A— 
and again we predict that such a division 
will become a reality, one way or the other, 


display is 


evidence is seen in 


ques- 


this vear. 











"Your Column" And 
Personal Photographs 

Two new features appear in this issue of 
DISPLAY WORLD, in line with the maga- 
zine’s policy of continuous effort to make 
the publication more interesting and helpful 
to its readers. 

One of the additions is “Your Column;” 
at least that much space will be set aside 
each month for letters from our readers, 
dealing with any aspect of display. It so 
happens that practically all the letters ap- 
pearing in this first column are ones in 
praise of the January issue. While we like 
a pat on the back as ,well as the next per- 
son, it is not our intention to use more than 
an occasional letter of that type. We be- 
lieve the better devoted t 
other expressions of opinion—comments on 
articles, helpful ideas, favorable or adverse 
criticism of display happenings. 

And so we invite you to consider this col- 
umn quite literally yours and to make us¢ 
of it. All communications intended to be 
considered for the column must. bear the 
writer's name, but the name will be delete 
if desired and the name of the city subst 








space can be 









tuted. 
The second new feature is a pictorial one 






designed to present display people at work 
and play—and preferably the latter. Hence 
snapshots of all kinds will be welcome 4: 
long as the pictures includes someone closel} 
connected with display. 













Burnham Replaces Pallotta 
At Rich's, Atlanta 


The appointment of K. V. P. Burnham a 
display manager has been made known 
Rich’s, Inc., Atlanta. Formerly of the store: 
display department, Burnham will be assis! 
Martha Nalley, also with the sto! 
time. Burnham replaces Frat 
Pallota, moves to New York Cit) 
head display for I. Miller, as previous 
noted. Pallotta recently received a med 
cal discharge from the army. 
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TIMBERTONE PRODUCTS 


“Tf It Resembles Nature It Must Be Timbertone” 


TIMBERTONE Will Enhance The Beauty And 


OAK 


The Four Season Product for 
@ SPRING @SUMMER 
@ FALL @ WINTER 


TIMBERTONE OAK is a sturdy paper veneer. 
Its heavy surface, its deep grain, do not permit 
that flat painty appearance when viewed from 
a distance. This quality and its natural dull 
woody finish have made TIMBERTONE a 


National favorite for window backgrounds, store 
interiors, case linings, etc. 





Valance Treatment in TIMBERTONE OAK as 
used by Oppenheim-Collins, 34th Street. 


in TIMBERTONE OAK 


selected for all the A. S. Beck shoe stores. 





Interior wall treatment in TIMBERTONE OAK 


a presented by Lord & Taylor's Interior Deco- 
© tating Dept. 


Write Us For Name of 


Atmosphere Of Your 


@ STONE WALL 


@ BRICK 


SPRING Windows 
@ WHITE BIRCH 


@ STONE and GRASS PATHS with GENUINE RAFFIA 





RANDOM ASHLAR STONEWALL 


(Illustrated) 
Other Patterns: 


RUBBLE or FIELDSTONE 
FLAGSTONE 


Natural stone colorings, rough texture and sanded 
cement filler line. 





BRICK 


This famous line of brick is now available in a 
wider range of colors than ever before. 


Solid colors in Red, Pink, Tan, Yellow, White, etc. 
Two-toned in Pink & Yellow, Blue & Yellow, Red & 
White, etc. 


Each with a natural sanded mortar joint. 


@ PETALTONE 





4 


BROKEN SLATE & GRASS JOINTS 
(lilustrated) 

Other Patterns: 
RUBBLESTONE & GRASS 
FLAGSTONE & GRASS 
Grass joints of soft, thick, flame-proof raffia, not 

colored excelsior. 
Each a masterp’ece in color and craftsmanship. 
Perfect in combination with grass mats. 





WHITE BIRCH 


(Illustrated) 


Combining the soft colorings and characteristic 
texture of the natural bark. 
See the New, Novel 
PETALTONE 


in lavish pastel shades 
Solid Yellow—Solid Pink—Solid Green—Solid Blue 
—Solid Lavender—Vari-Colored—Two-Toned—Spray 
Pattern. 


FOR YOUR PROTECTION every roll of Timbertone now 


bears the stamp “A TIMBERTONE PRODUCT.” 


This is your 


guarantee of quality merchandise. 


Enlarged show rooms await the pleasure of your presence on your nex! 


visit to New York. 








TIMBERTONE DECORATIVE CO., INC. 


15 WEST 24TH ST. 
NEW YORK 10, N. Y. 
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By De SAULT CR 5, 



















—This is a practical fixture for stocking and display- 
ing records. The discs stand on end, which helps 
eliminate breakage. The staggered arrangement 
makes title selection easy. The suggested height is 
5 feet; the length depends on available space. Two 
of the units could be placed back to back if desired— 













REA RRR 
SERVE YOURSELF | 



































(FOR QUICKER SERVICE "sivas 
—This unit is similar a | a. Pa ; LEE 
a an ue 


a 
to the record dis- 
player, but with hor- 
izontal pockets .. . 
these preferably be- 
ing made to fit the 
exact merchandise 
to be shown, such 
as coveralls, jumpers, 
workshirts, blankets, 
shects, and the like. 
Concealed drawers 
below provide stor- 
age space for exira 

stock— 




















—Here is a self-selection display idea 
which provides a decorative touch by the 
mammoth umbrella effect on a store col- 
umn. The ribs can be of wooden dowel 
rods covered with bright fabric. Umbrellas 
are displayed in a post fixture made with 
rim and spokes like a wheel. The ends fit 
into holes bored in a wooden ring circling 
the post— 































(OUR BIGGEST \ 





—Here is another way of dramatiz- 
ing shirts—used as a decorative 
treatment on top of the counter 
shelving, or shelving over the shirt 
department. If used in this way, the 
shirt boxes are padded with paper 
so only one shirt is needed in each 
box. The large shirt is cut from 
wall board and painted white with 
black details; the lettering is red— 
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THE CONCERT SERIES is a success. 

The opera season a sellout. The 
Chautauqua, lectures, and museum events 
have done a land-office business. 

“Our community can be proud,” beams 
the local newspaper editor, “of its enthusi- 
astic support and appreciation for the cul- 
tural opportunities of our fair city.” 

And up in his busy office, the display 
man chucks the paper into his wastebasket 
and jots down a note to give the public 
library’s special exhibit a break in his 
windows. 

For, armed with the versatile and effec- 
tive promotion tools of his craft, the display 


man is a notable crusader for Worthy 


DISPLAY WORLD 


IF THEY GAVE S.R.O. MEDALS FOR COMMUNITY SERVICE 


Causes. His human, sympathetic, dramatic 
displays reach people on both sides of the 
railroad tracks. Year after year, they do 
much to popularize educational and cul- 
tural events. 

For service to the community, we of Old 
King Cole offer the Display Man and his civie- 


minded Boss a respectful tilt of the crown. 
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TELEVISION AND DISPLAY 
[Continued from page 5] 

ers, Farnsworth radio, Press-On mending 
tape, and these will soon be joined by nu- 
merous others, many of whom will be mak- 
ing their television debuts in 1944, utilizing 
DuMont Laboratories’ tele 
W2XWV, New York City, 


Electric's WRGB at Schenec- 


the facilities of 
vision station 
and General 


tady. 


().—Will television have an effect on re 


tail display, advertising and merchandising 


policies ? 


\—Yes. Stores will probably use ad- 
vertising-via-television more than any other 
class of advertisers and alert stores will 


take fullest advantage of this new dynamic 
medium. 
(.—How will television be used by retail 
stores? 
\.—In two, and possibly three, ways: (1) 
regular television, with store programs orig 


Studio 








outside the store; 
transmitted by co- 
transmitter ; 


station 


inating from a 
(2) from the 
cable to the 


store’s own 


store and 
station's 


television 


axial 
(3) from the 
located on the premises. 


station costs? 
probably be 50 per 


().—How about 
\.—They 
higher than comparable radio time. 


~ 


will cent 


O.—Will productions costs be higher ? 

\.— Definitely ; probably two to four times 
as great, depending upon the kind of show. 
If film is 
less than radio. 


used, production costs 





()—What advantages will television have 


over radio in sales appeal? 


\—By use of television, you will be able 


familiar with this new advertising medium? 


. . « (Photograph by Columbia Broadcasting 


System, Inc.) — 


will be 


—Some idea of the complexity of the equip- 
ment necessary for television is seen here. Will 
displaymen have to become more and more 


show windows 


limits of the 


to extend the 
right into the homes of your customers, who 


will be able to see the dresses, fur coats, 


and housewares as well as hear 


scription of them—and seeing is believing ! 


your de- 


QO.—How will television programs be han- 
dled? 

A.—Television will be in charge of a tele- 
vision director will head a_ television 
department consisting of writers, illustrat- 


who 


ors, lighting, sound and video technicians, 
special effects men, experts, camera 
men, shop men and program directors. The 
television department may be a completely 
autonomous department, or may be a 


color 


§eC- 


tion of the publicity division. 


(.—Will trained television personnel be 
available ? 
A.—Very little. The early period will, 
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—Note how display settings figure in televised 
style shows, one of many ways in which retail- 
ers will use television-display in future years. 
. . . (Photograph by courtesy of the National 
Broadcasting Company)— 


therefore, be one of blunder and 


work, trial and error. 


guess- 


Q.—Can television training and experience 
be obtained now? 

A—Yes. Stores located in or around 
New York City, Schenectady, Philadelphia, 
Chicago, or Los Angeles can probably get 
valuable knowledge of television by work- 
ing with the television stations in those 
cities. Bloomingdale’s, which together with 
Abraham & Strauss, is joint owner of the 
Metropolitan System, is 
ing experience publicity 
technical personnel to television stations in 
New York City and Schenectady. 


Television gain- 


by sending and 


Q.—What can displaymen who don’t live 
in or near cities with television stations do? 

A.—The next best training for displaymen 
is working in scenery construction studios 
and in playhouses where live plays are pre- 
sented. If you don’t have a regular legiti- 
mate theatre in your town, perhaps there 
are summer stock companies or other groups 
that present dramatic from time to 
time where you can scenery de- 
signer, stage manager, prop manager, light- 
ing technician, etc. Any theatrical training 
will prove valuable to you later on in tele- 


works 
work as 


Vision. 


Q.—Can displaymen obtain formal tele- 
vision training now? 

A.—Yes, but it’s inadvisable at this time, 
since television is expected to undergo many 
rapid changes after the war is won, and any 
formal training may then be outdated. Tele- 
vision techniques are constantly being im- 
proved, and will be further improved when 
television is available in full color. 

Q.—What part will the display depart- 
ment play, if any, in television? 
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offers new type 


You must see them. 


Come 


The same figures in another pose. 
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Boys and girls, age six months. 
Sit, stand, lie down, lean. Unique! 


in! 





Infant 





35 


Mannequins 


; 
MW 

Satiomac association 

OF O1SPL AY imoesTONES 
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PROGRESSIVE MERCHAROIS 
PRESENTATION 


P. C. MILEO, 7 WEST 36th STREET, NEW YORK, ¥. Y. 








> A—To the display department will go the 
task of designing and constructing sets as 
required, some full size, others in miniature. 


Many window props will find additional 
uses in television. 
Q.—What new duties will the display 


manager have? 

A.—The display manager, who will prob- 
Eably become known as the “Visual Presen- 
Ptation Director,’ will be consulted on the 
B backgrounds for each show, designing the 
Bsets, set-pieces, props, and other parapher- 
Bualia as required—or will order them from 
B® display Design artists, puppet- 
ecers, color experts, special effects men, film 


resources. 








| litors, and other specialized productions 

sPersonnel will work under the display man- 

pager, or “Director of Visual Presentation,” 

as he will become known. 

Q.—What about intra-store television ? 

» \.—Intra-store television is television 

Poriginating in the store and received only 

Dy television located throughout the store, 
transmission being by co-axial cable. 







orman D. Water, president of the Amer- 
‘an Television Society, believes that such 















telay « 
‘levision developments ? 

\—The display manager, or publicity di- 
rector, should appoint one person (or do it 


himsel') who would make it a point to read 






jeep’ units will be available for about 
B825,000. This cost includes two television 
imeras and approximately twenty televis- 
lon screens or viewers. 

Q—How can a store keep abreast of 


all the available literature in regard to the 
subject, visit the studios in New York, Chi- 
Philadelphia and Schenectady; attend 
meetings of the So- 


cago, 
American Television 
ciety; consult with television engineers on 
his store’s requirements ; 


make surveys of 


the store for location of its future studios 
screens, etc. 
publicity 


Boston, as Co- 


and locations for television 
Walter Chrysto, assistant to the 
director of Jordan Marsh, 


ordinator of the store’s television planning, 


makes frequent trips to New York televis- 

ion studios to consult with engineers and 

others who are expert in the field. 
©.—How soon after the war's end can 


stores hope to receive television equipment ? 

A.—Within six months to a year, televis 
ion “Jeep” sets—camera, co-axial cable, and 
television screens—will be available to de- 
partment stores for experimental purposes. 
These available on a 
rangements from the manufacturers of tele- 
vision equipment. 


sets will be lease ar- 


Q.—What’s the future of display in tele- 
vision ? 

A.—As discerned now, 
will offer displaymen excellent opportuni- 
ties. Designers and builders of backgrounds, 


can be television 


sets, miniatures, dioramas, cut-outs of all 
kinds, will be greatly in demand. Men who 
know color and costume art will have even 
greater call upon their services. As motion 
is the designers of 
animated pieces will find a ready market 
for their services, not only from stores but 
also from agencies, studios and advertisers. 


essence of television, 





N. R. D. G. A. Sales Promotion Clinic 
Devotes Day To Display 


\ national sales promotion clinic will be 
staged by the Sales Promotion Division of 
the National Retail Dry Goods Association 
at the Netherland Plaza hotel in Cincinnati, 
\pril 4-6, it 


Lewellyn 


known by 
manager of the 
this 
has been already manifested by retail store 


has been made 


Harries, group. 


Considerable advance interest in clinic 
and 
advertising 


promotion, advertising publicity men, 


by newspaper officials, and by 
radio publicity executives. 

The program will devote one day to open 
and 
full 


session to similar discussions on store win 


forum discussions between store news 


paper representatives; another day’s 
dow displays, and a third day to the present 
and potential place of radio as a store ad 
vertising medium. The names of discussion 
leaders and those making the very few for 
mal will be later 


There will be no night sessions. 


addresses made known 


Staines Is Speaker 

At Ad Ciub Meeting 
The Advertising 

recent meeting had as its guest 

Richard A. Staines, director for 

Vandever Dry Goods Company of that city, 


Tulsa Federation at a 
speaker 


display 


who spoke on “The New Old Mexico.” 
Staines had just returned from a visit to 
Mexico City where he visited relatives and 


cid extensive buying for his firm. 








WRITE 


“The Display Center of America 


From Maharam’s huge stock of Display 
Fabrics and Accessories, you can fill prac- 
tically all your display requirements. On 
the list below check the items you are 
interested in and mail to us for complete 
information. 

ARTIFICIAL FLOWERS 

BAMBOO POLES, SCREENS 

BORDERS BRAIDS 

CEDAR PIECES 

CELLULOSE ACETATE 

CELLOPHANE (SPARKLING 

CREPE) 

CHROME BANDING & 

CHROME SHEETS 

COMPOSITION PIECES 

CORK MOULDING 

CRASHES 

EAGLES 

FABRICS 

FACIL-FAB 

FIBRE MATTINGS 

FLAG SETS 

FLOCKED FLOORING 

GRASS MATS 

GRAVELTEX 


TAPES 


LAMILUXE 

MOULDED FABRIC UNITS 
KWILT BLOCKS 
FESTOON DRAPES 
VALANCE DRAPES 

MOULDINGS: 
Chrome C] Foil 

PANELS—STREAMERS 

CUT-OUTS 
PAPERS: 


Fibercote—Coveray 
Corrugated 
Crushgrain 
Marble 
Foils 
Gift Wrapping 
Quiltsheen 
Veloursheen 
W oodgrains 
No Seam Papers 
No Seam Stripes 
Quiltfoils 
Velourstripes 
Striped Flocked 
Satinsheen Striped 

RIBBONS 
ROPINGS 
SHINGLES 

}] STAPLES 

SPUN GLASS 
TACKERS 
VELVETS 
rIMBERTONE 
Oaks 
Bricks 
Stones 
| Petaltone 
Decotone 
Snowtone 
WINDOW SOX 
WOOD DISPLAYER 


Cotton—Rayon 


FIXTURES 


MAIL TO 


“The House of Service” 








E [> 
FABRIC CORP PORAT IC Ps ~N. 
Complete Line of Display Fabrics & Accessories 


NEW YORK — 130 WEST 46th STREET 


a LOS_ ANGELES 
: Firm. NTE See pers Pye n eee ee 
‘ i ee Perr eee ‘ 
‘ BREED F hAN CR 5d Kes or nace Cho oes aes awe ‘ 
' ee Ee rere a ‘ 


KEEP BACKING THE ATTACK 
—BUY WAR BONDS! 
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N.A.D.1. Endorses 
N.R.D.G.A. Clinic 


The 
of Display 





National Association 
consider the forth- 
coming Sales Promotion Clinic the 
National Retail Dry Association a 
step forward in the appreciation of display’s 
in the retail scene. At this three- 
to held at the Netherland 
Plaza hotel, Cincinnati, April 4, 5 and 6, one 
entire day will be devoted to interior and 
window display, recognition before 


leaders of the 
Industries 
of 


Goods 


importance 


day session be 


never 
received, 

When the N. A. D. I. learned that a man- 
ufacturers’ exhibit was being considered in 
connection with this event, President Ralph 


W. Adler sent the following letter to all 
N. A. D. I. members, explaining that its 
exhibit resolution did not forbid exhibits 
at such an event, endorsing the recognition 
display was to receive and expressing the 
desire of the N. A. D. I. to cooperate with 
the N. R. D. G. A. in every way possible: 

“The Sales Promotion division of the Na- 
tional Retail Dry Goods Association will 
hold a Sales Promotion Clinic at the Neth- 
erland Plaza hotel, Cincinnati, April 4, 5 
and 6. The sessions have been built around 
the following subjects: one day for news- 
paper advertising; one day for interior and 
window display; one-half day for radio. 

“IT am sure all of us are very happy to 
see display given such a very important 
share of the time at this clinic. It indi- 
cates to me the importance of display as 
seen by retail stores in connection with 


postwar planning and promotion. 

“You will receive from the promotion di- 
vision of the N. R. D. G. A. an invitation 
to exhibit at this meeting in Cincinnati. 
We appreciate that this is between seasons 
and many of members may not have 
anything to show. Nevertheless, we believe 
there are members who may want to 
show and there are other members who may 
want to attend. 


our 


some 


“Our exhibits resolution does not pro- 
hibit display at a Sales Promotion Clinic 
and it is our interpretation any member 
who so desires can accept the: invitation 
and show at this N. R. D. G. A. promotion 
clinic. 

“We all appreciate the tremendous value 
of the National Retail Dry Goods Associa- 


tion and I believe we all want to encourage 
any affiliation by which display can become 
important a part the program at a 
meeting such as this. 


so ot 


“We look forward to the time when the 
N. R. D. G. A. will have a strong, healthy 
display division within its organization. 


This meeting at Cincinnati will undoubtedly 
forward step in the making of 
display and all connected 


be another 
better times 
with display. 


for 


“It is for these reasons that I am inform- 
ing you of the meeting and my interpreta- 
tion of our policy. I suggest wherever we 
can, we cooperate with the N. R. D. G. A. 
in its effort to do more for interior and 
window display.” 
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ORDER NEW 
KING PINS NOW 


Everyone likes the great new 


“Hook-It” King Pins and “Up- 
Right” styles with the new “Bull- 
Dog Grip” improvement feature. 


You too will say popular “All- 
Purpose” King Pins, now made 
exclusively of stainless spring 
metal, are perfect ticket holders. 


“HOOK-IT” 
KING PINS 
No. 8 — 3%” wide 
$4.50 per C 
No. 9 — %4” wide 
$3.50 per C 
“UP-RIGHT” 
KING PINS 


POMMMD «. 5.ctkkc:3 er $3.00 per C 
4X—32”"" wide, $4.00 per C 





Junior X— 
KING PIN No. 
















Metal ‘Displays (0. of Chicago 


Chicago, IMlinois 


30 N. La Salle Street 








RAISED LETTERS 


A DISPLAY NECESSITY 
CORK LETTERS 
POSTER BOARD LETTERS 
FELT LETTERS 
METTALLO BOARD LETTERS 
CORRUGATED PAPER LETTERS 


Eight Styles to Choose From 
Sizes from 14” to 9” 


Immediate Delivery 


FELT LETTER STUDIOS 


MANUFACTURERS 
226 S. Wabash Ave. Chicago 4, Ill. 














WINDOW DISPLAY 
MATERIAL 





BECKER SIGN SUPPLY CO. 
314 N. Eutaw St. Baitimore, mi 








KEEP YOUR MANNEQUINS LOOKING NEW 
oe SPOTLESS . . . BEAUTIFUL ‘ USE 


MANNECLEAN 


Send for Free Sample 


W. H. THOMSON 


3003 N. Charles St. Baltimore, Mé: 














USE THE 


OPPORTUNITY EXCHANGE | 


For any WANT AD purpose: 
POSITION WANTED POSITION VACAN! 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDE 
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Display Market Weeks 
Announced By N. A. D. I. 


[he National Association of Display In- 
dustries has announced that Display Mar- 
ket weeks will be held in Chicago and New 
York for the presentation of display lines 
for the fall and Christmas seasons. In ac- 
cordance with established policy, the event 
will be held in the two cities on succeeding 
dates. Chicago Display Market week will 
be held on Wednesday, Thursday, and Fri- 
day, June 21, 22 and 23, and New York Dis- 
play Market week after the intervening 
week-end on Monday, Tuesday, and Wednes- 
day, June 26, 27 and 28. This will give 
displaymen an opportunity to visit both 
cities and to cover much of the display 
industry in one continuous trip. 

N. A. D. I. member concerns not located 
in these two major cities will be invited to 
show their lines at a central location in both 
cities. Already the Chicago committee has 
arranged for these showings on the sixth 
floor of the Morrison hotel, all to be located 
together for the convenience of visiting dis- 
playmen. Manufacturers and visiting dis- 
playmen are requested to make exhibit and 
room reservations at once by writing direct 
to Mary A. Kaye, convention manager, Mor- 
rison hotel, Chicago. 

The New York committee will announce 
the central location for out-of-town exhibits 
at an early date. 

Indications point to a large attendance at 
these events and due to crowded hotel con- 





ditions it is urged that all who plan to | 


attend make hotel reservations at once. 





"International Mannequin Salon" 
Opens In New York 

Syd and George Messer, Display Equip- 
ment Corporation, have opened a new “In- 
ternational Mannequin Salon,” dedicated to 
the Latin-American good neighbor policy, 
at their showrooms, 147 West 37th street, 
New York City. Eighteen decorated win- 
dows complete with settings and featuring 
approximately one hundred 1944 “Coronet” 
mannequins, including the “Coronet” junior 
mannequins, are the feature attractions of 
the salon. In addition there is an extensive 
line of plastic relief on display. 

Brilliant colors and artistic lighting lend 
dramatic effect to the mannequin displays. 
The figures are arranged in life-like group- 
ings and poses, and in a wide variety of 
positions. Display visitors to New York are 
invited to visit the impressive showing. 


Displayman Heads 
Bond Promotion 


George Hartwell, display manager for | 


Hammel’s; Mobile, was made store promo- 
tion director for a War Bond rally based 
around “The Tribute to the Unconquer- 
ables,” sponsored by the Saturday Evening 
Post and nearly 300 stores throughout the 
country. All Hammel’s windows were de- 


voted to War Bonds and no merchandise | 


Was advertised over the radio or in news- 


Papers during the week. The results were | 


utstunding. Hartwell had complete charge 
of the promotion and was also named chair- 
Man of the store’s Fourth War Loan drive. 
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SCULP-TU-ROLLS 


NOT MERELY PRINTED 


DEEP EMBOSSED for TRUE FORM and TEXTURE 
Rolls 28 in. wide, 20 ft. long #595 


BIRCH BARK 





SCULP-TU-ROLL 
BIRCH BARK is as ‘'Real™ 


as the actual bark of large 
silver birch trees. 


SCULP-TU-ROLL 


STONE-WALL is full relief. 
Embossed to actual depth 
with the rounded edges of 


time-worn stone. 


SCULP-TU-ROLL 


OAK BARK deeply embossed 
with the grain of the bark 
running the 20 ft. length of 
the roll which will enable you 
to make a log or tree trunk 
effect any desired height. 


SEND FOR FOLDER 


We Manufacture Sculp-Tu-Rolls, Quiltfoils, Cut-Out Valances, Floorings, 
Wide Papers, Fluted & Corrugated Papers, Edgings and Mouldings, etc. 





ABACOT DISPLAYS, Inc. - 18 East 16th St. . New York, N. Y. 




















DECORATIVE 
Has Them/ 


... the newest... the smartest 
DISPLAYS and DECORATIONS 
for SPRING. 




















Visit our showrooms or be sure 
to see our representative when 
he visits your locality. 











































WIGS REPAIRED 9 
--- Yes Indeed--- & 


After removing dirt and properly arrang- | 
ing the hair, each wig is relacquered. 
This brings out the original lustre and 
makes a firm, new looking hair dress. 
SOME wigs can be restyled: others re- | 
colored. Result—longer life and service | 
from each wig. | 








Price for this service as low as $2.50 
per wig. 


Manikin repairing and refinishing is a 
highly specialized part of our business. 
We invite your patronage. 


For further particulars write 


Everett M. Bridge 


Est. 1929 
991 Main Street Buffalo 3, N. Y. 


Mannequin Repair Specialist 


















AIR BRUSH 
CATALOG 


THE WOLD AIR BRUSH 
MANUFACTURING CO. 


2173 North California Ave. 
CHICAGO - - ILLINOIS 


Send for the 








DISPLAY WeOoRtse 


Silvestri Asks Correction 
Of "Il. A. D. News" Statement 


The following letter has been 
from George Silvestri, secretary of the Na- 
tional Association of Display Industries and 
head of the Chicago display firm bearing 
his name: 

“It is to be regretted that C. H. Fadem 
in the International Association of Display 
News page in the January issue of DIS- 
PLAY WORLD made the following state- 
ment: ‘It is definitely understood that the 
N. A. D. I. will never support or 
any I. A. D. convention undertaking,’ par- 
ticularly as it implies that this impression 
was obtained from my remarks at the spe- 
cial board of directors’ meeting of the 
L.A wD: December 12. 

“Before proceeding with a discussion of 
the matter, it might be well at this point 
to quote the N. A. D. I. resolution referred 
to on the matter of member exhibits: ‘The 
members of the N. A. D. I. will not exhibit 
or buy space in any display exhibition, con- 
vention Market Week in those 
display exhibitions, conventions Market 
Weeks held under the direction or auspices 
of the members of the N. A. D. I.’ 

“This resolution was adopted to establish 
a policy for the N. A. D. I. at a time when 
I. A. D. conventions were not being held 
because of war conditions, to avoid dupli- 
cation of such events, and to give the manu- 
facturers control over exhibits, which con- 
stitute for them strictly a sales promotion. 


received 


sponsor 


on 


or except 


or 


“The resolution does not imply that the 
N. A. D. I. might not sponsor an exhibit in 
connection with an I. A. D. convention or 
any convention, reserving for itself the right 
to manage the exhibits. 
“Fadem, therefore, uses the word ‘never’ 
very inadvisedly, for certainly with changed 
conditions there nothing to hinder the 
N. A. D. I. from taking action that would 
allow close cooperation in any display move- 
ment event. 

“The N. A. D. I. stands wholeheartedly 
for the development of display of 
the most important retail store direct selling 
media, committed to support all 
movements for its betterment and to co- 
with the display profession as a 
forth in the aims and_ pur- 
in its constitu- 


1S 


or 


as one 


and is 
operate 


whole, as_ set 


poses of the organization 
tion. 
“This statement is being made to attempt 


to clarify the situation.” 


Obsolete Displays Sought 
In Paper Campaign 





The Arvey Corporation, Chicago, has in- 
augurated a ten-week campaign to urge all 
companies having obsolete displays of paper 
and cardboard to turn them in on the na- 
tional paper salvage drive. The War Pro- 
duction Board estimates that the nation will 
need 8,000,000 tons of salvage paper this 
vear, only three fourths of which will be 
obtained if salvage receipts continue on the 
present Arvey contends that the 
greater part of the missing 2,000,000 tons 
can be obtained from the recovery of obso- 
lescent displays and other promotional ma- 
terial involving paper. 


scale. 
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Birch Poles 


eCEDAR BARK | 

















CEDAR SLABS ) 
CEDAR POLES | 
eRUSTIC & BIRCH 
DISPLAYS 
eRUSTIC FURNITURE 
I 


RUSTIC FURNITURE |f ; 
CO... tac. : 


Williamstown, N. J. 7" 























We have a.limited stock of r 


KLING-TITE 
STAPLES and TACKERS / 


which 






we 
offering to the 
Display Trade 
this month. 
Mail Your 
Orders in 
Immediately 


HANICK’S DISPLAY CENTER 


Headquarters for Display Materials and Accessories 
8TH & LOCUST STS., PHILADELPHIA, PA. 


OUR SPECIAL REFINISHING SERVICER .. 


are T 





























consists of a complete overhauling of the manikin Ph: 

including repairing of all breaks and cracks tall 

over-all spraying in a choice of flesh tones: new @0 

makeup styled to your individual requirements scr: 

and the crowning glory of a modern coiffure MM acc 

created in soft-textured combed horsehair. nig! 

[MADISONIA MANIKIN REFINISHINGE i: 

795 BROADWAY @ NEW YORK CIT For 

GRamercy 5-9117 S 

Write for Prices and Free Copy Lon 

of “10 Tips on Manikin Care” = 

(Isp 

== Mer 

BIRCH FOR : 

Vict 

SPRING DISPLAYS § 

i . War 

Birch Poles and Novelties— effor 

It’s Right Up Our Alley 

ere ; IE McC 
Get it from Advance. We are the first M 

hand source, shipped direct from woods ac 

men to save time. Re 

Write Today for Birch Booklet =. 

Mac 

ADVANCE DISPLAYS by 

1020 Arch Street Philadelphia, Ps|m °' ™ 

: : Macy 
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"Steve" Stevenson Reports 
From The South Pacific 

From Lieut. I. K. Stevenson, formerly 
well-known display factor, comes this let- 
ter: “Got your card about the October 
issue of DISPLAY WORLD, but so far 
haven’t seen it. Down here in these stink- 
ing jungles we don't get a lot of news 
from back home and we crave it. 

“For the past three weeks we have given 
the Japs hell, making three major invasions 
on New Britain and New Guinea and we 
are all in. Our boys are getting bomb- 
happy, as hardly a day goes by but what we 
have an air attack. Believe me, it eventu- 
ally gets on your nerves. I'll take ‘peddling 
gadgets’ any day in preference to this, but 
someone has to do it so we can get it over 
with. 

“You probably heard of my previous ship 


being shot out from under me. It was a 








very unpleasant experience, I can assure | 
you. At present I have command of this | 
ship, but I hope to have better luck this | 


time. It’s a terrible feeling to see boys you 
work with killed, but it is all in the day’s 
work and we just have to steel ourselves 
to it. 

“If possible, I would like to receive 
DISPLAY WORLD so I can keep up with 
the parade, as when this thing is over I'd 
like to know how things and trends are 
going so I'll be prepared to jump in again; 
I'm afraid I'll still have to continue making 
a living. 

“Please remember me to all the boys, as | 
think of all our past pleasant associations 
and don’t want to lose track of them. Best 
regards to all of you.” 

Steve can be addressed as follows: Lieut. 
Ek. Stevenson, USNR, C. 0. USS. 
L.S.T. 468, care Fleet Postoffice, San Fran- 
cisco. 

Former Displayman's Talents 
Useful To Army Post 

Pyt. Adolph Van Hollander, formerly as- 
sistant display manager of Gimbel Brothers, 
Philadelphia, was recently praised in a bat- 
talion publication for his work in building 
a model recreation room for his outfit, using 
scrap lumber and wallboard. The result, 
according to the item, was “a_ veritable 
night club.” 


Display Group Member Requested 
For Retail Planning Committee 

Speaking before a recent meeting of the 
Long Beach Display Club, I. Sukman, local 
merchant, suggested that a member of the 
display group serve on the Long Beach 





Merchants’ promotional planning committee. | 


\s chairman of the retail organization's 
Victory committee, Sukman commended 


club members for their fine cooperation in | 


War Bond drives and similar patriotic 
eftorts. 





McCorkle Named 
Macy Assistant 


) . : 
Robert McCorkle has keen named assist- 


ant to the window display manager at R. H. | 


Macy & Co., New York City, it is announced 
y the store. McCorkle will be in charge 


Ft men’s wear windows. Irving Eidredge is 


oie : ‘ 
Macy's display director. 
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Looking for Eye-Appeal 
That's Really Safe? 


EATON “Velvety” “Grass Mats 








To glance at these velvety smooth, rich grass-green 
mats—you'd never think they had so much ability to 
resist fire. But they have—thanks to a special Eaton 
fire-resistant processing. They're mighty versatile— 
use them anywhere, to colorfully display almost any type of mer- 
chandise. Mildew-proofing against discoloration, enables you to 
store Eaton Grass Mats and use them over and over again. Ask 
your display jobber. 

*Trade-mark registered U. S. Patent Office. 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 











CIRCUS HORSES 


For Those Forthcoming 


“BARE BACK PROMOTIONS” 


Silvestri has Circus Horses in profusion to meet your needs for the important 
"Bare-Back"’ promotions coming up. Write at once for full details. 


Our new Spring and Summer line includes dozens of fascinating items. Com- 
plete information on request. 


SILVESTRI 


ART MFG. COMPANY 
710 W. WASHINGTON CHICAGO 6 
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WOVEN-WOOD 
BACKGROUNDS 








These flexible lightweight screens are 
ideal for window display backgrounds 
and have become very popular. Many 
arrangements are possible with these 
adaptable units, producing many attrac- 
tive effects. 

Standard colors: Natural or Walnut. 
3 feet to 10 feet high, 7 feet wide. Only 
30 cents per square foot. For example, 
a 5x7-foot panel costs only $10.50. Also 
available in beautiful lacquered finishes 
at slightly higher prices. 


We also carry a complete line 

of tropical bamboo products 

such as Poles, Screens, Novel- 
ties and Matting. 


TROPICRAET 


535 Sutter St.. San Francisco 2, Calif. 














SAVE TIME! SAVE LABOR! 


USE THESE 
SIZE DIVIDERS 


To Make Selling Quicker, Easier 


Chm? 


16 














EVERY STORE NEEDS THEM 


Size control made easy at low cost. Two types. 
Round Lumarith (non-inflammable celluloid) for 
general store use. Cannot fall off rack. Beauti- 
ful in appearance. All sizes from | to 54. Actual 
size, 234, diamerter. White pressed cardboard 
for stock room use. The favorite for many years. 
All sizes from 12 to 50. Actual size, 

1O0c 


12” high by 4” wide. Either style, each 
NATIONAL HANGER CO. Inc. 


Immediate Delivery 
545 EIGHTH AVENUE NEW YORK CITY 











USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch CASH WITH ORDER 
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Callahan Scores Again 
With Illusion Display 
Henry Callahan, who 
excellent job of maintaining Lord & Taylor’s 
for display, 
through with an tnique series of windows 
which has all New York talking. While the 
displays broke too late for a photograph to 
make this issue, it is hoped that at least 
one picture of the novel windows can _ be 


has done such an 


reputation unusual has come 


included next month. 

A completely new use of re- 
for the effects The 
inventor of the device is Frederic Shipman, 
who controls the patent and intends to make 
the feature available to stores in other cities 
on a_ franchise The arrangement, 
for example, reflects a centrally placed man- 
nequin so that it appears to the spectator 
that as many as ten figures are on view. 

Using the device, according to Shipman, 
magnified 


mirrors is 


sponsil le obtained. 


basis. 


a window's apparent size can be 
as much as ten times with the use of only 
two Shallow windows can be 
given an apparent extension of as much as 
30 feet the Three trees, a few 
bushes and grass mats can be made to re- 


“TRADE PERSONALITIES ox 


mirrors. 


into store. 
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semble a forest of as many as forty trees 
and apparently occupying a space of 40 fect 
—with the window actually only 10 square 
feet in size. He points out, also, that an 
amplified display can be changed to an e: 

tirely new setting several times before tl 

eyes of the spectator. 

Motion added to the effect, Callahan con - 
ments, would greatly increase its spectacular 
nature; however, rules of the Fifth Avenue 
Association do not permit the use of motion 
in the displays of store members. 





Batchelor Joins 
Newman's, Enid 

C. E. Batchelor, formerly with Kerr's and 
Pettee’s in Oklahoma City and for the past 
several years display and advertising man- 
ager for Herzberg’s in Enid, Okla., is now 
director of display and advertising at New- 
man's, of the same city. 

This store building, constructed in 1941, 
has a frontage of 175 feet with eleven win- 
one of the most 


dows and is considered 


modern in the Southwest. 































ENGAGED IN TWE PRODUCTION 
OF WAR MATERIAL FoR rut 
DURATION ——. 


WE WAS BORN IN BERWICK, PA., 


But WENT CORUNGARY WW 1912 


EXURN +O 
we U.S0: Beeetee OF WORLD 
) 


A “A 
RECEIVED WIS EDUCATI 


SEVEN YEARS IN PARIS STUDYING 


CLEMENS 


SCHEUER ART METAL 
MANUFACTURING CO., 
NEW YORK CITY 
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PUBLICITY IN NEWSPAPERS AND a 
‘E NEWSREELS— MACE OF COMPLETELY Cy a a 
LASTIC wT CAUSED A SENSATION on THE WATER EVERYWHERE 
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DISPLAY WORLD 


Prismatic Glass An Aid 
To Better Display 


By ROBIN 


WALKER 


Glasgow, Scotland 


A wartime development of considerable 
importance to displaymen and retailers, and 
to glass producers serving these fields, has 
been increasingly used in Britain for war- 
time purposes, with a promise that it will 
te available for service in these peacetime 
fields after the war. 

Manufactured by Pilkington Bros. Ltd., of 
St. Helens and London, prismatic glass has 
been used in wartime to brighten up facto- 
ries and offices and has been widely adopted 
during the war period as a method of light 
conservation which largely cuts down elec- 
tricity costs. 

Made in three types, the glass is designed 
for use when the angle of light incidence 
from the horizontal is up to 30 degrees, up 
to 40 degrees, and from 40 degrees beyond. 
The fitting of the glass is normally done 
by experts since it must be fitted at the 
correct angle and in the position 
to achieve the benefits which 
proved. In the modern store, 
it has used 
transom to a smaller style modern display 
window, enabling direct daylight to be 
thrown into the window interior. So useful 
has this particular application been found 
that displavmen here predict that its general 
application will revolutionize window de- 
signing. Lofty, huge windows, designed to 
obtain maximum daylight, have been found 
prismatic 
transoms have been fitted above the normal 
plate glass of the display window. 

The need for some such application was 
London when the blitz de- 
stroyed glass windows and forced many of 
these to be 


correct 
have 
for instance, 


been 


been very successfully as a 


to be unnecessary where glass 


discovered in 


sandbagged. 
The goods in the interior were immediately 
light 
purposes in a 


boarded over or 


and, since could no 


for display 


view 
used 


lost from 
longer be 
nation rationed for power, some other meth- 
od had to be adopted. 

The underlying principle involved is that 
light passing obliquely from a medium of 
lesser to a medium of greater optical dens- 
ity suffers a decrease in speed and is kent 
towards the normal. 

Practical tests measured before and after 
y the camera have shown that the 
Prismatic glass transoms in one big London 
store allowed window 
visible whereas 
viously lost in gloom. 


} e 
use ot 


objects to be 
they 


rear 
clearly were pre 
Clear polished plate glass up to 8 feet 
high above the window bed has been found 
Perfectly adequate when topped with a tran- 
som of prismatic That fact makes 
it possible that the general use of prismatic 
Would definitely reduce the present lofty dis- 
lay vindow to a much smaller level. That 
this vill not seriously hit displaymen, al- 
ough it will reduce the sales of plate glass, 
las been demonstrated by the evident 


glass. 


tact 


that upper window display space is nor- 
mally waste space. 
Prismatic glass is translucent—by which 


strong shadows and rays are eliminated 


and a 


more general vision permitted. It 
also has been proved to be very kind to 
color and particularly to pastel colors, 


which should also recommend it to display- 
men, 

In Selfridge’s, in London, when prismatic 
transoms were built in, principally to cut 
out street reflections, so many 
were 


customers 


caught by the beauty of window- 


displayed goods that they insisted on buy- 
ing direct from the window. 

Pilkington’s believes that the war condi 
tions which forced an attempt at improving 
lighting in the will 
have very important postwar results on both 


absence of electricity 
glass production and on its application for 
retail shop display purposes. 


Promote These Themes 
During March 

The Retailers War Program calendar for 
March urges store promotion of the follow 
that month: first 
foremost, the American Red second, 
“Food Fights for Freedom ;” 


ing themes during and 
Cross: 
third, the con 
servation of truck tires; fourth, more wom- 
anpower for the war effort. 

Red 


display 


and a window 
local Red 


Cross posters, flags 


guide are available from 
Cross chapters. 

The Office of War 
tally, has received complaints that many of 


Information, inciden- 
the war program posters distributed by the 


Boy Scouts are not used by retailers. hh 
many cases they never show 


The OWI that the 


wherever possible. 


up in displays 


} 
urges posters be used 


Sunday Section Cover 
By Displayman 

The front 
of the Sunday 


magazine section 
World-Herald, Omaha, has 
for its pictorial interest a reproduction of a 
painting by Blei, display 
for the Nebraska Clothing Company of that 
city. The painting is a beautiful rendering 
of the head of the 
Equipoise. 


cover of the 


Les who directs 


great Thoroughbred, 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. See page 48 for further details. 
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DIO5-EASTER PANEL . 


Size: 40 In. Wide, 72 In. Long. Flexible y 
White Stock Processed Yellow, Orange, ) 
Brown, Green, Purple, Blue, Red and Black ) 


. 


== 





n , 
D-106 
BUNNY 

AND 

SQUIRRELS 

CUT-OUT 


4) 
19 In. Wide 
27 In. Long 
a 


Sturdy Display Material Processed White, 
Brown, Yellow, Red, Blue, Green, 
Orange and Black. 


4 
BUY FROM YOUR WHOLESALER 





THE REYBURN MFG. CO., Inc. 
16th ST. AND INDIANA AVE 
PHILA. 32, PA. 


SHOWROOMS: 
8 WEST 36th ST.. NEW YORK 
1100 SO. WABASH AVE., CHICAGO 





















| OUR ENTIRE LINE OF 


MANNEQUINS 


| NOW READY FOR 


Spring Delivery 


| We consider our new lines of 
| men’s, women’s and children’s 
mannequins the best we have 
| ever produced, incorporating all 
| popular features. The models 
| are in keeping with modern dis- 
| play tastes and the craftsman- 
| ship is unexcelled. We are in 
position to accept orders placed 
now for prompt delivery to meet 
your spring display schedules. 


WOMEN’S, MEN’S AND 
CHILDREN’S MODELS 


Write for Photos Today 


DISPLAY MANNEQUIN, Inc. 
257 West 17th Street © NEW YORK 


CHICAGO: Smiley & Co., 234 S. Franklin St. 


MONTREAL: Modern Display Fixtures, 
460 St. Catherine St., West. 
































We're Still Shipping... 
Genuine 


KLINGTITE PRODUCTS 


T3 TACKERS — $7.00 Each 
No. 33 or No. 34 STAPLES— 
$2.25 Box 
and 
Many other hard-to-get display 
necessities featured in our new 
Spring -Summer Catalogue. 


Write for your Copy Today 


MARCUS 
WINDOW DISPLAY SERVICE, INC. 
112 Lincoln St., Boston 11, Mass. 

















THAYER & CHANDLER AIRBRUSH 


Snr the part 





‘cular artist 







is " 


\ 4 ,, < Calra/og 
\ THAYER «& CHANDLER 






910 W.VAN BUREN ST., CHICAGQ.,ILL. 
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$5,000 In War 


In “Posture Week’ Contest 


\s part of the sixth annual observance 
of National Posture week (May 1-6), its 
sponsors, S. H. Camp & Co., Jackson, Mich., 
offer displaymen the opportunity to 
conmpete for twenty-four prizes of United 
States War Savings Bonds besides further 
extending their contribution to the war ef- 
fort and the health of the nation. 

Formal announcements will appear in all 


will 


leading trade journals during March and 
April. Advance notice of some of the de- 
tails follows: first prize, $1,000 Bond; sec- 
ond prize, $500 Bond, and ten additional 
prizes of $100 Bonds each. 

Two sets of these prizes will be made 
available. One group of awards will be 


made to displaymen whose displays appear 
in cities of 100,000 population and over, and 
a duplicate set of awards will go to display- 
for winning displays in cities under 
The total of $5,000 (face 
to 


of 


men 
100,000 population. 
War Bonds will be awarded 
individuals by the board 
will ke comprised of 


value) in 
twenty-four 
judges. This board 
the following men: Reginald Atwater, M.D., 
executive secretary, American Public Health 
Association; Guy Gayler Clark, dean, 
Cooper Union Art School; Lew Hahn, gen- 


L. A. Darling Wins 
Army-Navy "'E" Award 


For excellence in the production of 
materials, the Navy Department has 
vised Trowbridge H. Stanley, president of 
the L. A. Darling Company, that their metal 
plant at Bronson, Mich., has been awarded 
the coveted Army-Navy “FE.” In view of 
the fact that only an approximate one in 
forty war plants in the United States have 
received this honor, and that Darling is the 
first metal display fixture manufacturer to 
win the award, this news is of special inter- 
est to all those who have foregone badly 
needed metal displays in order to provide 
additional production facilities for the war 
program. New precision equipment used for 
war production will be retained by Darling 
to produce even finer displays in the post- 


war 
ad- 


war period. 


Clinton Clark Seine 
Old King Cole 


L. V. Bockius, vice-president of Old King 
Cole, Inc., Canton, Ohio, has announced the 
appointment of Clinton B. Clark as manager 
of the firm’s display division. His duties 
the design and presentation of 
store displays for 


will include 
outstanding department 
the postwar period. 

Clark was formerly display manager and 
architect for The Boston Store, Mil- 
waukee. During the past year he served 
as chairman of the Associated Merchandis- 
ing Corporation display group, was chair- 
man of the board of directors of the Mil- 
waukee Display Club, and chairman of the 
display committee the Milwaukee's Re- 
tailers’ War Campaign committee. 

He succeeds Perry Smith. 


store 


of 
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Bonds Offered 


eral manager, National Retail Dry Goods 
Association, and Ray W. Parks, president, 
International Association of Display. 


Rules of the contest will specify that no 
merchandise whatsoever—including that pro- 
duced by S. H. Camp & Co.—is to be shown: 
the window must mention National Post 
week and appear sometime during the week 
of May 1-6; the display must primarily be 
patriotic and stimulating to the war effort 
or the nation’s health. 


re 


National Posture week has always been 
an important institutional and public health 
educational event and is recognized by 
medical, public health, educational and re- 
tail groups. The official poster for the forth- 
coming event will illustrate a typical Amer- 
ican mother, and daughter, saluting, 
with the following copy: “Good Posture is 
important to Good Health... Stand up!.. 


SO 


son 


Measure up! America’s Job is Your 
Job!” It is suggested that this theme, if 
desirable, ke tied in with any national or 


local patriotic program such as_ conserva- 
tion, blood plasma, nutrition, U. S. Cadet 
Nurse Corps, War Bonds, salvage, and sim- 
ilar subjects. 

Change Of Location 

For Rockower 


City, is 


Rockower Displays, New York 
now located at 9 West 46th street. 





—A deluxe window display using the official 
poster and slogan is announced for Father's doj 
this year by the National Council. Produced by 
W. L. Stensgoard & Associates, Inc., Chicago 
it is set in a ribbon frame sculptured of papit’ 
mache, in bas relief, and finished in gold color 
The overall size is 5%4 feet high by 4 feet wid? 
Inquiries about the unit should be addressed 
Father's Day Council, 9 East 41st street, Ne* 
York City 17— 
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Milwaukee Club 
Elects Picard 
At the January 18th meeting of the Mil- HANGERS for the MODERN STORE 
vaukee Display Club the following officers 
ere elected for 1944: president, Clarence 
Picard, Stuart's; first vice-president, Dave P| S All 
Qstlund, The Boston Store; second vice- astic -Metal 
president, Norman Hoff, Brill’s; treasurer, a 
Milton Werner, Stuart's; secretary, Jeanette Garment Han es Skirt Han ers 
, Paskey, The Boston Store. g g 
The club plans to continue its successful = = 
10 educational program of 1943 by presenting iy N 
outstanding speakers and demonstrators dur- \\ 1) 
ing the year. R. C. Kash, editor, DISPLAY \ 
Ure WORLD, will discuss “The Future of Dis- \ 
eek play as a Profession” at the meeting sched- AQ. a : ae 
be uled for February 22. > ee J hi —- 2) 
si Clinton Clark, former president of the | . Lt : ) 
group, Was given a surprise farewell dinner | WES 
een party by the club on January 22. (Clark ; 
lth has resigned as display manager for The | A 
by Boston Store in order to head the display | | N A L L C 0 L 0 R § DJUSTABLE CLIPS 
re- ivisi rf ¢ ‘ing Cole ¥ if . 7 : , an xe a —— 
a —. ea veep a Paria he a || Name Your Color—We Have It To Fit Any Size Skirt 
ner- hotel, with forty in attendance, including | These beautiful hangers are made of Now you can fill your requirements 
ing, John Sullivan and Jim Logan of Chicago. cellulose acetate, have non-slip notch to for these practical skirt hangers. They're 
e is Clark was presented with an attache case prevent garment falling from hanger, and all-metal and rust-proof. rhe sturdy ad- 
; Litre 5; : PG AIRS : justable clips will fit any size skirt and 
ae and a roulette game, as well as a parchment come in a wide range of colors. The are guaranteed to hold garments se- 
ie’ scroll signed by all presene = supply is limited, so order yours now. curely. Crder an ample supply now. 
e, i for the fine work he did in founding and | ‘ : F ‘ 
1 or organizing the club, for the Victory Display | 
‘TVva- Committee, and for the successful anton | i M M E D : AT E D E Li Vv E RY 
‘adet of War Bond sales. The members of Clark's | 
sim- & department likewise presented him with a | NATIONAL HANGER COMPANY, INC. 
desk clock as their parting gift. 
Refreshments and dancing followed a N 
icniees of taclatery tpeextas. 545 EIGHTH AVENUE NEW YORK, ‘ 
is E Ostlund Appointed P) ITA 





To Replace Clark 

David L. Ostlund, former assistant to 
Clinton Clark at The Boston Store, Milwau- 
kee, has been named display director for 
the store. Clark recently resigned, as noted | 
elsewhere in this issue. Ostlund at one 
time owned and operated a display studio in 


Milwaukee. 


I 


WANTED 
Top Rank Display Executive _ 


HIN 


I 


WOMAN'S PLACE 
IS IN DISPLAY 
[Continued from page 16] 
a lot of stretching or bending to do—but I 
dislike most of all being referred to as a 
“displady” (with apologies to Frank Bing- 
j ham and his “Think This Over” feature in 
» DISPLAY WORLD). Can't someone come 
» to our rescue and give us a really good 
> name? I realize the term is a clever play 
» on words, and I am an avid Bingham fan, | 
§ but I sincerely feel that Frank can do better | 
g by the gals... . how about it? 


\ 





ll 
I 


wi 


| 


| 


If you are interested in an unusual opportunity —here it is. = 
We need a man for a responsible position who has experi- 
ence in the display of general merchandise lines. Our plans 
will-enable us to expand rapidly after the war. We now 
operate over |200 retail outlets in fifteen states. If you are 
thinking about your future this bears investigation. 


tH 
I 


II 


2 
I 


| 
! 





This position requires a man who can take charge of a com- 
plete display department. You will be with a fast-growing 
organization if you associate with us. 


' Nevertheless, I for one am not marking 
> time until this war is won by our boys ... 
— no ma’am. I love this work and I'm in for 


Sal Ml 





» as long as I can have a job. This is fast | 


, offic “BH becoming a chosen field for women, and for | 

her's d9j B the taking, and now's the time to hop on the “a 4d 
duced by ® band-wagon. The very fact that we are Address Ss. G. 
Chicag® » actually needed in the display field today is | 

of paple B something in itself... it makes no differ- Care DISPLAY WORLD 


colot nee } ’ . 
~~ « , ee nce how small our task, we're in a glamor- | 
: + wid? Ss ¢ . os 
= dt p SUS profession and we can chalk our efforts | 
e ey ° 
jress » "Pp to an interlude to be endured. 








sal 


way, boys! 


ect, New : Mal 
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All types of flags for window 





and store display purposes. 
Immediate deliveries in all 








and materials — gros- 
grain taffeta, 
standard bunting. Also, spe- 
cial sizes and types made to 
Send today for 


sizes 





rayon, and 






order. 


ILLUSTRATED CATALOGUE 
AND PRICE 
LIST 


Flags of Allied na- 
tions, individually 








and in matched 
sets — all sizes. 


Write for our 





ee 


prices today. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 












SPRINKLE 
COLOR and APPEAL 


Around Your Window Displays 


Latest Spring colors in WOOD 


FLAKES — KUBES — CHIPS 
SHREDDED FIBRE — SNOW 
WHITE KUBES WHITE 
CRYSTAL SAND — STONES 


CORK TANBARK ETC. 


Produced in yellow, pink, chartreuse. 









green, magenta, turquoise, blue, red, 
brown and other standard colors. Good 


for open areas, around tree trunks, posts, 


odd spaces, ete. Prompt shipments. 
Used by leading stores. No priorities 
needed. Can be reused many times. 


Inexpensive. Send for catalogue and 


free samples. 


NATIONAL SAWDUST CO. 


Display Dept. 
65 N. 6th St. Brooklyn, N. Y. 

















Latest Stlle WIGS 


ALL TYPES—FOR MANNEQUINS 
Also Complete Line of Wiggers Supplies 


AT POPULAR PRICES 
ARRANJAYS WIG CO., New York city 


Telephone Chelsea 3-8341 


DISPLAY WORLD 


Miller Resigns Position 


To Form Own Company 


Ray C. Miller, for the past five 
sales manager for the National Decorators’ 
Supply Company, Indianapolis, has resigned 


his position in order to form his own dis- 


years 


play firm at 925 North Emerson, Indian- 
apolis 1. He will carry a full line of 
papers, corrugated, and floor covering, as 
well as the Earl W. Gasthoff line and 


mannequins by Display Mannequin, Inc. 
Miller plans to cover the Michigan 
territory for Gasthoff and several towns in 
Ohio and Indiana. He will operate in the 
smaller communities of the last-named state 
under the firm Display Supply 
Company. 


name of 


Chicago Club 
Elects Officers 

Members of the Chicago Display Club at 
their January meeting elected the following 
president, John Courtney, 
Roebuck & Co. State street store; first vice- 
president, Bianchi, Goldblatt’s ; 
ond vice-president, Pauline Yuenger, Madi- 
Brothers; secretary, Phil Atlas, Indi- 


officers: Sears, 


sec- 


Ray 


gan 
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ana Public Service Company, Hammo: 
Ind.; treasurer, R. Crisman, Sears’ 63d street 


store. 

Appointed to the membership committee 
Howard Haney, chairman; Pauline 
Uppington, Les Barofsky, Join 
Sullivan, and L. J. Dwiggins. Phil At'as 
heads the program committee, assisted by 
James Cummins, G. Kearns, G. Brauer, and 
F. Grecco. On the publicity committee «re 
Jack Pollari, Madigan’s, retiring president; 
Phil Goldberg, Schack’s, Inc., and Fred 
Kuehn, F. A. Kuehn & Co. 

The club met the evening of February 7 
to discuss plans for a city-wide Red Cross 
display program. W. L. Stensgaard, W. L. 


were 
Yuenger, J. 





Stensgaard & Associates, Inc., was the 
principal speaker. 
Walter Buell Leaves 
Display Field 

Formerly with Fisher Display Service, 
Chicago, and Window Advertising, Inc., 
Walter R. Buell has been named Midwest 


advertising representative of the Rotarian 
and Revista Rotaria, of Chicago. 


By TONY BRINKER 





THE DISPLAY PARADE no. se 


WHEN WINTER Comes 





Qoverr wir ren You WE 1S A most 

WILLING FOLLOWER OF ISAAC WALTON 

WHEN OPPORTUNITY ALLOWS — BuT LiKe 
YMEN WE AS COMPELLED 


ju \SPLAY 
TO SPEND MOST OF WIS Ti, 


AND s 8 
\S A NATIVE TEKAR—GRADUATED FROM 
wi S MILITARY ACADEMY IN 1925 





S Jewerr 
Gr BECK, HOUSTON, AND CARIS, SAN ANTONIO _ 
WAS PRESIDENT SF THE SAN ANTONIO DISPLAY 
CLUB IN (1939 viTA INTERESTED IN RE- 
ORGANIZING “THE SOUTHERN DISPLAY ASSOCIATION 
BELIEVING HIS -TO BE A MOST SOLID MEASURE * 
wv — pan a debe y THE NATIONAL ASSOCIATION 
— Ww TED LAT IN 1943 TO 
OF DIRECTORS OF THE 1.A.D. atari 


“ROBERT 


DISPLAY MANAGER 
MAISON BLANCHE, 
NEW ORLEANS 


WUOBERT WAS BEEN DISPLAY MANAGER FOR rhe 
MA\SON BLANCHE CO. TWE PAST TWO YEARS 
AND FROM ALL REPORTS 1S DOING A SWELL JOB 
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AND YOU WILL FIND 


FLOCK 


THE SUPERIOR DISPLAY FINISH 


There is a dignity and atmos- 
phere inherent in flock-finished 
displays that makes them more 
effective and preferred by all 
who insist on quality displays. 


FLOCK goes a long way, is eco- 
ncmical to use and the beautiful 
range of colors will meet the 
particular requirements of any 
display theme. P 


BE SURE TO USE 


M-L FLOCK | 


FOR BEST RESULTS 








WOOL STOCK COMPANY, Inc. ; 
Manufacturers Since 1875 } 
20-26 N. Moore St., New York City ; 


EFFECT OF LEATHER 


. . » Price of Paper 


WITH 









A CLOPAY 
PRODUCT | 


Backgrounds---Covering---Lining 


Almost 
COVERAY, 


SEARCH THE WORLD OVER 3}. 


no limit to the display uses for versatile | 
It has the luxurious appearance of | 


costly embossed leather yet costs only $1.75 to $2.25 | 


for 4-ft, 
Proof 
CLOPA 


x 25-ft. rolls. What's more, it’s grease 
Stain-resistant and 100% washable. Other 


Y display papers provide almost unlimited | 


Variety of expensive looking decorative effects at | 


cost of paper. Write for samples. 


GARRISON-WAGNER CO. 


1629 LOCUST ST. 


ST. LOUIS, MO. | 


DISPLAY WORLD 


Lamp Situation 

Seen Easing 
According to a 

incandescent and fluorescent lamp situation 


government release, the 


is now better than it has been for 
time. Raw materials are becoming more 
plentiful, with the tungsten and molybdenum 
supply seen as satisfactory, but the govern- 
ment has warned the industry not to expect 
any further relaxation on copper and brass 
for the present. Authorized lamp produc- 
tion for the first quarter of 1944 is to be 
substantially 


terly average. 


some 


larger than last year’s quar 


Charles Lenhart Elected 
Club President 

The Display Guild of Baltimore held its 
annual election in January, with the follow- 


ing being named for a one-year term of 
office: president, Charles Lenhart, Hochs- 
child, Kohn & Co.; vice-president, Herbert 


Weyrick, Isaac Hamburger & Sons; treas- 


urer, John E. Bonnett, Hecht Brothers ; 


sec- 


retary, Carl H. Ault, Hecht’s Reliable 
Stores. The officers appointed were all 
newly elected except John E. Bonnett; this 
is his sixth term of office. 
Cole Employees 
Donate Blood 

Ten employees of James A. Cole Com- 


pany, 235 Fourth avenue, New York City, 
made a group blood donation at the New 
York Blood Donor Center on January 8. 
Those participating were Ray M. Pearce, 
Sr., Sol Stern, Bernard Glazer, Sidney 


Gard, Selma Weiner, Samuel Canner, Mor 
ris Ruderman, Eleanor Carluceci, Herman C. 
Stern and Sylvia Tropp. 


Arlene Stafford Nichols 
Now With Kern's 
Adding 


another couple to the husband- 


and-wife display teams throughout the coun- | 


try, Arlene Stafford Nichols, 
charge of display for Halle Brothers, Cleve- 


formerly in | 


land, has joined Ernst Kern & Co., Detroit, | 


where she will serve as interior display 
director. 


display for Kern's. 


Wedding Bells 
For "Displady" 

The Miss Hannah Stark to 
Morris Paladino took place on February 6. 
Miss Stark is in charge of display for the 
Corsetorium, Brooklyn. 


wedding of 








COMING UP! 
National Sew-and-Save Week—Feb- 
ruary 19-26. 
Washington’s Birthday—February 22. 
Lent Begins—February 23. 
National Save Your Vision Week— 
March 2-11. 
Girl Scout Anniversary—March 12-18. 
National Hobby Week—March 13-18. 
St. Patrick’s Day—March 17. 
Spring Begins—March 20. 
National Baseball Week — April 1-8. 
Army Day—April 6. 
Pan-American Day—April 14. 





Her husband, John Nichols, heads | 








PUT YOUR 
DOLLARS IN / 
UNIFORMe 


* 


BACK UP OUR 
FIGHTING MEN 
* 
WAR 
— el 


* 


CHICAGO CARDBOARD COMPANY 
CHICAGO, ILLINOIS 


Manufacturers 


CRESCENT 
Quaki Ly 
BOARDS 











Designers and Manufacturers of 
the famous “DUBLE-VUE” 


DISPLAY RACKS 


featuring the 


Deluxe Clipper 
Skirt Rack 
Solid Oak — Bleach Finish 
e 
Can be seen at your Local Dealer 
% 


Write for 1944 Catalogue 
of Display Racks 


SUN DISPLAY MFG. 
CO. 


26 Norfolk St., New York 2, N. Y. 
Orchard-4-1781 
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OPPORTUNITY EXCHANGE 








MANAGERS WANTED 


By Display Fixture Manufacturer 
Established Over Twenty Years 


On account of the recent death of a manager, 
ind the owner’s plans of retiring, we have an 
unusual opportunity to offer men experienced in 
the designing or manufacturing of wood, metal 
or papier-mache display fixtures. All corre 
spondence will be kept. strictly confidential. 
Give full information of your experience. Mem 
b of this firm know of this ad 


Address “C. H.” 


DISPLAY WORLD 


Care 


WANTED 


Window trimmer and card writer. A 
modern department store in a Chicago 
suburb has an excellent opportunity for 
a seasoned window trimmer and signcard 
man. To a man who is seeking security 
while there is a chance to work with the 
most modern display equipment, we feel 
we have a grand opportunity. Please 
state draft status, experience and salary 
requirements in first letter. All replies 
held in strict confidence. 


Address “BOX W. D. S.” 
Care DISPLAY WORLD 








DISPLAY MANAGER 


Capable of planning window and interior dis 


plays Ability to do art work helpful Good 
opportunit for right man to make connection 
with independent Southern department store 


Address “L. A.” 
Care DISPLAY WORLD 








DISPLAY MATERIALS WANTED — 
Well established jobber covering New 
Jersey and adjoining territory interested 
in additional display materials and nov- 
elties. Address “W. W.,” care DISPLAY 
WORLD. | 











WANTED 


Window trimmer for men’s store, 
with executive ability to busy 
owner. Permanent connection, remunera- 
tion consistent with ability. Write 


BOX 1239, LAKELAND, FLA. 


wear 


assist 








EXPERIENCED WINDOW TRIMMER AND 
SHOW CARD WRITER WANTED 


Will pay good salary to right man. Can place 
man in one of several stores, operating in Ark 
Missouri, Write 


GRABER’S, PERSONNEL DEPARTMENT 
Paragould, Arkansas 


ansas, Pennessec 








WANTED — Combination window 
mer, card writer and advertising man 
for Virginia department store. $65.00 
per week. Write, giving experience, age 
and draft status. Address “S. D.” care 
DISPLAY WORLD 


trim- 











Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 





DISPLAY MANAGER 


Desires connection with aggressive store, pret 
erably wear, specializing in high style, 
dramatic merchandise presentation. Seventeen 
’ experience, thorough knowledge of all 
window and interior display. Fully 
qualified to take complete charge of department; 
99 vears of age, married. Can furnish A-1 ref 
erences as to ability and character. Not inter 
ested in fill-in job for duration. 


Address “ Pg 


Care DISPLAY WORLD 


ladies’ 


years 
phases ot 








FOR SALE 300 Hard-to-get chrome- 
finished dress stands; late design; both 
sizes: like new at a real low close-out 
price. Sell all or in any quantity. Sample 
submitted. Address “K. W.,” care DIS- 
PLAY WORLD. 








POSITION WANTED 


Window dresser-cardwriter for depart- 

ment store, men’s or women’s ready-to- 

Draft exempt. Salary $75. 
Address “C. N.” 

Care DISPLAY WORLD 


Wear. 








WINDOW TRIMMER 
For high-class men’s clothing 
Pleasant surroundings and good wages. 


JACOBS & LEVY 
705 E. Broad Richmond, Va. 


shop. 








WANTED 
Displayman tor popular-price store; town 
of 35,000; no night work. For top man 
will pay top price. Contact us at once by 
wire or phone. 


HELMAN’S, INC., New Albany, Ind. 














WILL H. BATES, Box 101, Ellsworth, Ill. 





SHOW CARD WRITER WANTED 
One interested in advancing in the neon 
and/or commercial sign field preferred 
State full particulars and draft -status. 

Address “S. O.” 
Care DISPLAY WORLD 











ADVERTISING—HOME STUDY—The 
tising Minded Displayman is qualified to make 


Adver- 


the most money. Many have graduated from 
this long-established school. Common school 
education sufficient. Send for free booklet out 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 2666 Chicago 














CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, IIl. 











1944 FE 


FEBRUARY, 


Your Column 


(Editor’s note: Beginning this mont 
DISPLAY WORLD will set aside at least 
one column in each issue for reader con- 
ments. It is literally your column and we 
invite you to use it to express your vie) 





point on anything pertaining to display. All 
letters designed for this must bear 
the writer’s name, but the name itself will 
not be used if requested.) 


space 


I want to congratulate you on the splen- 


did issue of DISPLAY WORLD for Janu- 
ary. I am glad to see the recognition given 
to the various manufacturers of display 


equipment. The articles presented in this 
issue are very valuable, particularly to dis- 
play people of the smaller communities not 
reached by representatives of the manutac- 
found all the arti- 





turing companies... . I 
interesting and well pre- 
sented.”"—Joseph B. McCann, S. Kann Sons 
Company, Washington, D. C. 


cles to be very 





noticed with keen interest the 
page 24 of your January 
titled “Television ... Next Step for Retail- 
ers.” We would like to reproduce this nd | 
article, giving credit both to the author and [Rifter 
EK. Glenn, The Apparel Ue 


We have 


article on 


Issue, 


your publication.—G. 


Merchandiser, Chicago. ear 
ae tons, 
We were very much interested in your Willia 
| January feature, “The Store of the Future.” York 
| May we have permission to reprint this ?— 
| Hugo G. Autz, The Sporting Goods Dealer, My 
St. Louis. Ist re 
Pa en pport 
| May we have permission to reprint your Poked 
| article, “The Store of the Future,” by Jos- 
| 


eph Reiss, from your January issue ?—K. L. 
Snedecor, i. A. 
Michigan. 





Darling Company, Bronson, 


I want to thank vou for forwarding the 
extra copy of your splendid January issue. 
You people certainly deserve your place in 
the display field for your continuously pro- 
gressive efforts to serve the industry.— 
Kenneth A. Krentel, Metal Displays Com- 
pany, Chicago. 


issue very fine, 


would be 


Luke in the January was 
and Mr. Wendel asked me if it 
possible to obtain six prints of same for 
himself —Ralph D. Johnson, The J. L. Hud- 
son Company, Detroit. 















We want to congratulate you upon the 
splendid January edition. Starting off the 
new year with a number like that will be 4 
big help to displaymen—much more practt 
cal than the former predictions for the new 
year.—C. M. Shrider, A. E. Starr Compan) 
Zanesville, Ohio. 





















I have seen the article in the current issu 
of DISPLAY WORLD in which you wert 
kind enough to describe and illustrate tw? 
of our products. Needless to say, I am ver} 
grateful for your courtesy in this mattef 
I am convinced that the display industry § 
indeed fortunate to have such a progress! 
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year. 


this Jand helpful publication as yours to look 


















iter its interests. ... I would like to have 
parel uu extend our contract for space for the 
ear 1944; we will contract for six inser- 
tions, each at least two thirds of a page— 
dias Villiam Venner, Abacot Displays, Inc., New 
eure.” York City. 
is ?— 7 rear 
ealer. My January copy of DISPLAY WORLD 
ist received. Although I haven't had the 
bpportunity to read the contents, I have 
vour Pooked over the illustrations, and from a 
y Jos- 
K. L. 
onson, 
ae 4 
ig the 
issue. 
ace in > 
y pro- g ae 
stry.— 
Com- RIBBONS 
by 
1d Mr. TAFFEL 
y fine, Send for Free Booklet 
wuld & TAFFEL BROS., INC. 
“a 95 Madison Ave., New York 
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MERKLE-KORFF GEAR CO. 


1 WORTH MORGAN STREET CHICAGO, ILL. 
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—Sew and Save week, with its nation-wide display contest, is attracting much attention this 
Above is shown an entry from last year's contest— 


small-town viewpoint I think it is the most 
enlightening 
lished. 
we are for ideas and illustrations depicting 
them, don't have the 
opportunity to get around to keep up with 
what 1s 


edition you have ever pub 


You just can’t realize how hungry 
since so many of us 
going on in display in the larger 


stores, especially now when traveling is 
such a task and hotel accommodations lim 
ited. 

The only “news” available to us is through 
the columns of DISPLAY WORLD, and a 
few booklets furnished by manufacturers 
write for them. No 


town is, you 


when we matter how 


small the have people 


some 


going to and trom the larger cities who 


come home and look with scorn on our dis 
plays if they are not representative of the 
new ideas they see on their visits. 


Of course we lke to see photographs of 


the beautiful displays in New York, Chi 
cago, Detroit, and the Pacific coast towns, 
but we get more constructive ideas from 
suggestions by Louis Gehring and De Sault 


than from any other source. In the January 


issue . (vou) give us the information of 


what is available and to be had_ today. 
That's what holds our attention now, and I 


Fred 
\lbany, 


hope you have many others like them 


K. Freeman, Rosenkerg Brothers, 


(;eorgia. 


I would like very much to place my order 
with you for one year’s subscription to DIS 
PLAY WORLD. 


the army, | 


Before my induction into 
Thal- 
four 
vears. During that time I became well ac 
quainted with DISPLAY WORLD. 


I am now an 


was a displayman with 


himer Brothers in Richmond, Va., for 


\ir Force photographer, but 
future in hope 
to combine my display and photographic ex- 


would like to keep 


am looking to the which | 


perience. Therefore, | 


in touch with the display field) through 
DISPLAY WORLD.—Corp. Jesse J. Whit- 
ley, Olst Air Base & Base Hdgqs. Sqdn., 


Cochran Field, Georgia. 
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Serves Wartime Display Needs. 
Replaces Wallboard, Paint and 
other critical materials. 


The following colors are avail 
able for immediate delivery: 


0107" WIDTH 


B6-Bone; Bll-Pacific Green; BI15- 
Pursuit Gray; B23-Andes Emerald; 
B24-Alaska Blue; B31-Gunpowder 
Black; B32-Honor Gold; B13-Terra 
Cotta; Bl4-Forsythia Yellow; B16 
Harvest; Bl7-Desert Rose; B18-At 
mosphere Blue; B19-Persian Lime; 
B26-Xmas Eve Blue; B27-Xmas 
Green; B28-Xmas Red. 


e84)" WIDTH 


Cl-Bone; C2-Turquoise Blue; C4 
Forsythia Yellow; C5-Light Green; 
C7-Dec. 25th Red; C9-Black; C10 
Dark Blue; Cll-Dark Green; Cl4 
Harvest. 




















3 
Write For Your Free Copy 


“DISPLAY FOLIO 
SPRING 1944” 


and Bulkton Seamless Color Chart 


BULKLEY, DUNTON & CO. 


Display Papers Division 
NEW YORK (17)—295 Madison Ave. 
CHICAGO (16)—2625 S. Wabash 
LOS ANGELES—Cotton Exch. Bldg. 


= 






































GARMENT 
HANGERS 


of all types, 
sizes and 


description 


Write for Catalogue! 


BARNEY STEMPLER 
& SONS, Inc. 


28 Norfolk Street 
New York 2, N. Y. 















Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

{j Air Brushes 

[} Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
] Backgrounds 
] Background Colors 
] Background Coverings 
] Brushes and Pens 
| Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Crepe Papers 
Composition Pieces 
Cut-out Letters 
Cutting Machines 
Decorative Papers 
Decalcomania 
Display Furniture 
Display Forms 
Display Letters 
Display Racks 
Drawing Boards 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 
Flags and Banners 
Foils 
Glass Specialties 
Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
Mannequins 
Mouldings 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Plaques (Window) 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Price Cards—Tickets 
Price Ticket Holders 
Sale Banners 
Socks—Window 
Show Cards 
Show Card Colors 
Show Cases 
Show Case Lighting 
Signs—Card Holders 
Signs—Brass—Bronze 
Signs—Electric 
Sleeve Forms 
Stencil Outfits 
Store Designing 
Store Fronts 
Tackers 
Time Switches 
Turntables 
Valances 
Wall Board 

CL) Wigs 

L) Window Lighting 
() Do you wish a copy of their catalogue? 
[) Do you plan to remodel your store soon? 
(J Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 
senate 
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FEBRUARY, 1919 

John J. Hannigan resigned as_ display 
manager of Lord & Taylor, New York City, 
and was replaced by Lou E. Weisgerber, 
who had keen in charge of display for 
Boggs & Buhl, Pittsburgh. 

The St. Louis Display Men's Association 
elected these officers: president, B. A. Rain- 
water, Hess & Culbertson; vice-president, 
KE. W. Calvin, Werner & Werner; secretary, 
Otto Lasche, St. Clair County Gas & Elec- 
tric Company; treasurer, George Fehl. Wal- 
ter E. Zemitzsch, Famous-Barr Company, 
was the retiring president. 

EK. L. Llewellyn, formerly display man- 
ager for Besten & Langen, Louisville, joined 
Goldstein & Moseson, of the same city. 

The Detroit Display Men’s Association 
held a party at the Statler hotel. The fol- 
lowing men were in charge of arrange- 
ments: C. L. Wendel, The J. L. Hudson 
Company; L. A. Rogers, Mabley’s, and Sam 
Weiss, The Emporium. 


A. A. Hanson left the display staff of | 


Werner & Werner, St. Louis, for a similar 
post with Clayton's, Detroit. 


FEBRUARY, 1934 

Jart Gagnon resigned as display manager 
of The Eastern Outfitting Company, Seattle, 
to form a display service company. 

Peter Kumpel, who had been with B. Alt- 
man & Co., New York City, took over the 
display department of Chandler & Co., Bos- 
ton. He succeeded Walden Schaeffer, who 
was killed in an automobile accident. 

The Chicago Display Club announced the 
resignation, because of illness, of J. A. Hol- 
terman as secretary-treasurer. The posi- 
tions thus vacated were filled by L. J. 
Dwiggins, Display Paper Products Com- 
pany, and L. FE. Kelly, The Boston Store. 

Complete program plans for the first an- 
nual conference of the Southern Display 
Promotional Directors (formerly the South- 
ern Association of Display Men) were an- 
nounced. The meeting was to be held May 
28-30 at the Baker hotel, Dallas. J. L. 
Thomas, Dallas Power & Light Company, 
was president of the organization. 

The New Orleans Display Men’s Club 
was formed to bring about closer coopera- 
tion among the display groups of that city. 
The club was divided into four sections, 
headed by: E. Coudrain, D. H. Holmes 
Company, department stores; Marshall Fer- 
rill, installation displaymen; S. Barre, U. 
Koen & Co., jobbers; L. A. Nall, Nall & 
Nall, installation companies. 

Kenneth W. Duncan, display director for 
Kk. W. Edwards & Son, Buffalo, took 
charge of display for The Boston Store, 
Milwaukee, following the resignation of 
Ellsworth Bates. 

Phil A. Davis became display manager 
for Seidenbach’s, Texas; he had been on 
the display staff of Lord & Taylor, New 
York City. 

The revived International Association of 
Display Men decided to hold a convention 
in August, with Chicago as the site. 
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Abacot Displays, Inc... . 37 
Advance Displays 38 
Arranjay Wig Co. 44 
Art Studios, Inc. 2I 
Becker Sign Supply Co. 36 
Bishop Publishing Co. 4 
Bridge, Everett M. 38 
Bulkley, Dunton & Co. 47 
Chicago Cardboard Co. 45 
Darling Co., L. A. 17 
Decorative Plant Co. 38 
Display Equipment Corp. 19 
Display Mannequin, Inc. 42 
Eaton Brothers Corp. 39 
Felt Letter Studios 36 
Garrison-Wagner Co. 45 
Greneker Corporation, The 23 
Hanick's Display Center 38 
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Madisonia Manikins 38 
Maharam Fabric Corp. 36 | 
Marcus Window Display Service 2 | 
Merkle-Korff Gear Co. 47 
Metal Displays Co. 36 
Mileo, P. C. 35 
Myers-Lipman Wool Stock Co. 45 | 
National Assn. of Display Industries 25 
National Hanger Co. 40, 43 
National Sawdust Co. 44 
Old King Cole, Inc. 33 
Opportunity Exchange 4 


Regalia Mfg. Co. 44 
Reyburn Mfg. Co. 4 


Rustic Furniture Co. 38 
Sherwin-Williams Co. Back Cover 
Silvestri Art Mfg. Co. 9 

y 


Stempler, Barney 
Stensgaard & Associates, W. L. 
Sun Display Mfg. Co. 4s 


Taffel Brothers 4] 
Thayer & Chandler 4 
Thomson, William H. 3 
Timbertone Decorative Co., Inc. 3 
Tropicraft 4 






Williams, Inc., Jas. B. d 
Wold Air Brush Mfg. Co. # 







Zeppen-Field Studios, W. M. 
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The fight 





Be WAR can’t be won on battlefields alone. One 
of the most critical campaigns of all must be waged right 
on the doorstep of every family in America. 


lhis is the fight against higher prices and higher wages. 
It’s a fight that must be won...or victories on battlefields 
will be meaningless. 


It’s like this. In America this year, our total income 
after taxes will be about 133 billion dollars. But there'll 
be only about 93 billion dollars’ worth of goods to spend 
it on. If we all start trying to buy as much as we can, 
prices will shoot up. 

As prices rise, people will ask for—and, in many cases, 
get higher wages. That will put up the cost of manufac- 
turing, so up will go prices again. Then we'll need another 
pay raise. If we get it, prices rise again. It’s a vicious circle. 

lhe Government has done a lot to help keep prices 
dow). It has put ceilings on food and rent... has rationed 
Scarce articles. But the Government can’t do it all alone. 


Jnited States War message prepared byt Var Advertising 


on the doorstep 


It needs your help! 


Your part in this fight won’t be easy. It will mean fore- 
going luxuries, perhaps doing without a few necessities. 
Tough? Maybe ... but don’t say that where the veterans 
of Italy and New Britain can hear you! 


You cvant to do your part, of course. So do we all er 
farmers, laborers, white-collar workers, business execu- 
tives. And the way to do your part right now is to observe 
the following seven rules for Victory and a prosperous 
peace... 


1. Buy only what you NEED. And before you buy any- 
thing, remember that patriotic little jingle: “Use it up. 
Wear it out. Make it do or do without.” 


2. Keep your OWN prices DOWN! If you sell goods, 
or your own time and labor, don’t ask for more money than 
you absolutely must! No matter who tries to talk you 
into asking more... don’t listen! 


3. No matter how badly you need something... ”¢v¢r 
pay more than the posted ceiling price! Don’t buy rationed 
goods without giving up the required coupons. If you do, 
you re helping the Black Market gang—hurting yourself! 


4. Pay your taxes cheerfully! |ixes are the cheapest 
way to pay for a war! [he MORE taxes you pay now 
when you have some extra money—the LEss taxes you'll 
pay later on! 


5. Pay off old debts. Don't make any new ones! Get, 
and stay, square with the world! 


6. Start a savings account. \lake regular deposits, 
often! Buy life-insurance. Keep your premiums paid up. 


7. Buy War Bonds... regularly and often! And hold 
on to them! Don’t just buy them with spare cash you can 
easily do without. Invest every dime and dollar you don’t 
actually NEED...even if it hurts to give those dimes and 
dollars up! 


Use it up...Wear it out. 
Make it do...Or do without. 














SPRING and SOMMER 
1944 








DISPLAY GUIDE 


You will find this new Quali-Craft Display 
Guide a treasure house of ideas for new 
and spectacular windows and interior dis- 
plays. Miraculously complete to the most 
minute item, profusely illustrated, many of 
the plates being in full-color, makes selec- 
tion easy —and it’s free for the asking. Send 


for your copy today —use the coupon below. 


THE SHERWIN-WILLIAMS Co. 


DISPLAY SHOWS 
COAST-TO-COAST 


These shows are the Quali-Craft Spring 
and Summer Display Guide come to 
life—Every item on display —in use—just 
as they will work for you. One of these 
shows is just as near you as your near- 
est Quali-Craft distributor or Sherwin- 
Williams Store. You can't afford to 
miss it—It will make selecting your 
Spring and Summer requirements so 
much easier. Watch for announcement. 


Swerwin WILLIAMS 


GRAPHIC ARTS & DISPLAY MATERIALS DIV. 


CLEVELAND 
OHIO 


THE SHERWIN-WILLIAMS CO. 
101 Prospect Ave., Cleveland, Ohio 


Gentlemen: 


Send the Quali-Craft Spring & Summer Display 
Guide as soon as possible to— 


Name 
Address 


City State 
Thanks. 


- BRAND NEW CATALOGI 


* LOCAL DISPLAY SHOW 


Cut-Outs 
Artificial Flowers 
Valances 
Novelties 

Draping Materia! 

Floral Decoration 

Seamless Papers 
Photo Murals 
Victory, Panel; e 


Mouldings 


Letters of all kin 9 


= THAT EXTRA PUNC 


Backgrounds, signs and show cards look better, have more 
punch, when they are produced with Sherwin-Williams 
Graphic Arts Finishes. See this complete line of art supplies 
for every sign, background or show card need while visiting 
the Quali-Craft Display Show. Why not stock up with these 
excellent colors and finishes while you’re there? Your local 
Sherwin-Williams dealer or Quali-Craft distributor carrié 
the full line of Sherwin-Williams Graphic Arts Finishe* 





